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INTRODUCTION 
Product promotion by organized labor is not 
new. A review of the history of the labor movement 
shows that labor groups throughout their existence 
have identified their products to show the consumer 
that the work was done by their members. This 
product identification became a "hallmark" to 
attest to the quality and pride of workmanship. 
Today all unions have one thing in common--they 
all have a "hallmark"--a Union Labe1.{l) The union 
label is the major product identification emblem of 
unions. The label is used in individual unions and 
the Union Label and Service Trades Department, 
AFL•CIO, to identify and promote products made by 
union members. 
{1) See Appendix 'A' 
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CHAP~ER I 
HIS~ORY OF THE UNION LABEL 
A. In Europe 
B. In America 
1. Introduction 
2. Adoption of labels by trade 
unions 
3. Widespread use as general union 
policy 
4. Consolidation 1n central 
organization of responsibility 
by unions of the label 
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HISTORY OF THE LABEL IN EUROPE 
The Union Label is as rich 1n tradition as the 
emblem of any other organization in history. From 
the time of early Rome, when Pompilius organized the 
crafts of his day into guilds, down to the formation 
of the American Federation of Labor, there has been 
evidence that various groups of organized workers 
have used some symbol to distinguish their products 
from those of others in the market place. 
In any consideration of the history of the Union 
Label, Shop Card, and Button, these insignia should 
be looked upon as the banner of a cause, and a glimpse 
at the history of that cause is essential if one 
desires a clear view of its policy and purposes. 
In fact, the Union Label is the trade-mark of trade 
unionism--the oldest cause recorded. It is the ban-
ner of unions working for industrial democracy and 
economic freedom. 
In early Rome, Numa Pompilius organized guilds 
of musicians, carpenters, stone cutters, potters 
and other tradesmen, as natural and sound social 
groupings. The guilds persisted throughout Roman 
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history in one form or another, and Julius Caesar, 
through his henchman, Olodius, employed the guilds 
or collegia to further his plans for social reforms. 
The guilds, from which our modern labor unions 
grew, were those of the ancient Saxons, and could 
be found in England about the eighth century fighting 
the battles of the workers and common citizens. They 
provided the instrument !or law and order, and a 
sound social structure. these guilds spread to the 
Continent and soon the Emperor Charlemagne, concerned 
!or the special privilege system of that day, began 
slitting the noses of all who were found to be guild 
members. 
Guild-merchants grew out of the Saxon guild 
and flourished in England for many years. Merchants 
and artisans, who operated on their own capital but 
who were_too small to win protection of political 
powers, became organized to protect their liberty, 
property and trade from violence of nobles or ruling 
classes. The Goldsmiths' Company was a guild of 
such a character. The germ of the Union Label idea 
may have been implanted with the adoption of their 
"hallmark", or stamp, first used in the fifteenth 
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century, on gold or silver articles to attest their 
purity and quality of workmanship.(!) 
Among the craft guilds, the first that attained 
a position comparable to that of modern trade unions 
were the weavers. They were strongly organized in 
Flanders and Brabant at the beginning of the twelfth 
century. Their products, having a world wide rather 
than a local market, gave the weavers unusual advan-
tages. The weavers' guild spread rapidly throughout 
Europe. It was found in Mayence, Germany, as early 
as 1099, and in Worms, Germany, in 1114. The Guild 
of London Weavers, in order to protect and regulate 
trade, was chartered by King Henry I about 1120. 
Several centuries later, in 1756, the weavers, 
finding apprenticeship regulations and fixed wage 
standards flouted by employers, carried on a strike 
and won it. 
In 1802, with the advent of the modern capi-
talistic system, the English Parliament enacted laws 
against guilds and trade unions. The struggle con-
tinued, however, with workers combining under the 
cloak of Friendly Societies. Since 1824, trade 
unions in England have enjoyed a quasi recognition 
(l) Union Label and Service Trades Department, 
AFL-OIO, Circular J-42662 
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under law. The struggles of the British guilds had 
paved the way for the American trade union, which in 
turn has given the world's workers many useful ideas 
and benefits, not the least of which is the Trade 
Union Label. 
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HISTORY OF THE LABEL IN AMERICA 
The Union Label in its origin is distinctly 
American.(l) 
!he history of the label falls into four periods: 
1. Introduction of the label among the 
cigar makers 
2. Through the influence of the Knights 
of Labor, the adoption of labels by 
other trade unions as a means of 
combating particular forms of compe-
tition to which the members of these 
unions were subject 
3. The widespread use of labels as a 
matter of general union policy. 
4. Consolidation b7 unions in their 
central organizations of responsi-
bility for the label 
1. The introduction of the label in the cigar 
making industry was the direct result of competition 
between Chinese workmen and the 'white' cigar makers 
of San Francisco. 
(1) For an account of the use of the label 
in England, Australia and France, See 
Choppe, Le Label (Paris, 1906) pp221-337 
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The Burlingame Treaty in 1868 allowed a large 
number of Chinese to immigrate to this country. The 
cigar industry was particularly open to the influx 
ot these Chinese because of the ease with which the 
trade of the cigar maker could be acquired. By 1876 
it was estimated there were over 6,000 Chinese cigar 
makers who were working tor six dollars per week 
compared to the white men's twelve dollars per week. 
In 1875 a local union of white cigar workers was 
organized without any affiliation with the Cigar 
Makers International Union. They incorporated under 
California Law and adopted a stamp.(l) The stamp 
was made of white paper and was pasted on the box 
containing the cigars. It had on it the following 
legends "Cigar Makers' Association. The cigars in 
this box were made by WHITE MEN. This label is 
issued by authority of the Cigar Makers' Association 
of the Pacific Coast and adopted by law." 
(1) The term "union label" was probably used 
shortly after the introduction of the 
stamp. The first use of the term *'label" 
is in the Cigar Makers' Journal, October, 
1878, p 1. In a communication to the 
Journal, the secretary of the Cigar Makers' 
Association of the Pacific Coast said, 
"Since about a year ago, or I might say, 
since the agitation on the part of the 
working men of California against the 
curse of Chinese immigration, we have 
adopted a different course •••• we appealed 
to the consumer to·buy no cigars that had 
not the union label on the box.• 
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In 1879 the St. Louis Cigar Makers adopted a 
label. This one, a red label, registered as a trade-
mark, was a great help to the cigar makers in winning 
strikes, which in turn enabled them to unionize their 
shops. 
Finally at the Cigar Makers' International Union 
of America convention in Chicago in September 1880, 
resolutions were adopted "in regard to issuing trade-
marks of union labels suitable to be placed on the box 
in a conspicuous place". The purpose of the label was 
to provide •a valuable protection and safeguard for 
honest labor. It will to a large extent prevent 
impositions upon the public and be a positive detec-
tive to help separate and weed out filthy, inferior 
tenement house, prison, rat shop and Chinese workman-
ship at present imposed upon the public 1n all sections 
of the country as being the production of skilled 
machines.u This was the blue label. 
The first blue labels appear to have been sent 
to local unions about Januar.y 15, 1881. At the annual 
session of the union in September, 1881, President 
Strasser of the Cigar Makers• Union, announced he 
had issued one and a half million labels. 
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2. The adoption of labels(l) by- certain trade 
unions, notably the Hatters and the Oa.n Makers, was 
a means of combating specific forms of competition, 
threatened or actual, to which the particular or-
ganization was exposed. Roughly speaking, we may 
say- that from 1880 to 1890 the trade union label was 
regarded primarily as a means of appeal to the public 
against condition~ which were generally discounte-
nanced--tenement house, sweat shop, and prison labor. 
The Hatters had been facing the problem of 
immigrant competition since 1880. Slavs and Poles 
were being introduced into the New England hat 
factories to work in teams, at wages below what the 
American hat makers were receiving. In 1885 the 
Hat Finishers' Association and the Hat Makers• 
Association, after a strike at Norwalk, Connecticut, 
adopted a joint label called 11!he Label of the 
United Hatters of North America". From 1885 to 
1898 the two organizations remained distinct, and 
during this period of thirteen years "The Label of 
the United Hatters of North America" was a prime 
weapon of defense against the encroachment of 1m-
migrant labor. 
(1) History of Union Labels, Shop Cards, 
and Service Buttons--AFL-CIO (no date) 
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The use of the label was given impetus during 
this period by the solidarity given to the labor 
movement by the Knights of Labor. A prime doctrine 
of that organization was that the power exercised 
by the laborers as consumers if they could be united, 
would be far greater than as employees. The Knights 
had from the outset exalted the boycott above the 
strike as a weapon. They were therefore quick to 
see the possibilities which lay in the label. In 
February 1884 the general executive board adopted 
an "official label of the Order for use upon goods 
manufactured or sold by members." The legend on 
the label declared that the goods upon which it was 
placed had not been manufactured by "convict, 
contract, or other slave labor." The administration 
of this label was extremely loose, and it is 1m-
possible to determine what assemblies used it. It 
is certain that almost immediately several assemblies 
of cigar makers, profiting by the publicity which 
the Cigar Makers• International Union had given 
their blue label, began to use the white label of 
the Knights of Labor. 
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In 1885 Oan Makers• Assembly 1384 of Baltimore, 
Maryland, identical with Can Makers• Mutual Protective 
Association, probably because the "white label" of the 
Knights was not a suitable form of label tor marking 
cans, adopted the mark--"C.M.M.P.A., handmade"--to 
be stamped on the bottom of each can. As machinery 
was being introduced at that time in the can-making 
trade, the can makers conceived the idea of appealing 
to consumers to purchase hand-made cans. It was 
maintained that the use of machine made cans caused 
injury to the health of the consumers of canned 
goods, displaced skilled can makers, and was respon-
sible for the employment of women and children under 
unsanitary conditions. This label was endorsed by 
the g,eneral executive board of the Knights of Labor, 
and circulars were issued to the assemblied in its 
be.b.a.lf. 
From time to time the general executive board 
granted permission to various other local assemblies 
to use distinctive labels, although ordinarily it 
insisted on the use of the "White Label". The cigar 
makers, the boot and shoe workers, the knit goods 
workers, the file makers, the pearl button makers, 
• 
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cigar box makers, bakers, trunk makers, glove workers, 
umbrella workers, and leather workers were allowed 
to have special devices. 
The only national trade unions besides the 
Hatters and Cigar Makers to adopt a label before 1890 
were the Germania Typographia (1885), Typographical 
Union (1886), Garment Workers (1886), Coopers (1886), 
Boot and Shoe Workers (1887), Bakers (1886), Molders 
(1887), and Tailors (1886). In none of these unions, 
however, was the label important until after 1890. 
In several cases labels were adopted but rarely 
employed and later were replaced by entirely new 
ones. 
3. The widespread use of the Union Label began 
about 1890; subsequently the use of the label became 
a general device of trade unionism. Heretofor the 
use of the label had been confined to a small number 
of unions, particularly those having some appeal to 
popular sympathy. Its widespread adoption after 
1890 vas due to a change in viewpoint as to the 
possibility of arousing popular demand for the label. 
As has been noted the unions which first employed 
labels hoped to influence the patronage of the 
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public at large. They soon discovered that the only 
effective appeal was to fellow unionists. By 1898 
the idea of general appeal was abandoned. 
In one form or another the use of the label 
spread from union to union almost without regard to 
its effectiveness. The label had· become almost as 
necessary a piece of equipment for a national union 
as an official seal. In each five year period from 
1890 to 1905, some fifteen national unions adopted 
labels. 
The use of the union label was not confined 
to national trade unions. In 1890 the American 
Federation of Labor adopted a label for the use of 
those local trade unions not organized into national 
unions but directly affiliated with the Federation. 
Labels were also adopted by several alliances of 
trades which combined to produce a single product. 
The Allied Printing Trades Council label was first 
issued by the Typographicals Union in November, 
1893. By 1908 there were affiliated with the AFL 
one hundred seventeen National Trade Unions of which 
sixty-eight unions used a label in some form or 
another. 
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4. Consolidation of responsibility for the 
label came into effect in March of 1909 when the 
American Federation of Labor Union Label and Service 
Trades Department was organized and a constitution 
adopted. The Union Label was declared to embrace 
the union label, the union button, the union cards 
and any device worn or exhibited to solicit patron-
age for union establishments or union members and 
endorsed as such by the AFL. Each affiliate under 
the constitution retained autonomy and control over 
the laws and trade regulations governing the issuance 
and use of its respective label, button, or card. 
The obligation of the Department was "to pro-
mote a greater demand for products bearing union 
labels and for labor performed by union workers--to 
investigate, devise, recommend, and within the limit 
of its authority, carry into effect methods for the 
advertisement of union labeled products--to educate 
the members of Trade Unions, their families and the 
general public upon the economic, social, and moral 
uplift furthered by the trade union movement; to 
further the general welfare of all affiliated or-
ganizations and to aid in the work of organizing 
among all the toilers for the common good."(l) 
(l) Spedden, The Trade Union Label (John 
Hopkins University Press, 1916) 
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In the following years the various national 
and international unions set up their individual 
Union Label Committees. These committees promoted 
their own label but worked in conjunction with the 
AFL Union Trades Department. 
Through the years the Union Trades Department 
organized union label shows, promoted union label 
week, and distributed label information at con-
ventions. They also organized State Union Label 
Councils who in turn helped organize Local Union 
Label Councils and Women's Auxiliaries. .Ul .. of 
the above were done with the aid of the National 
and International Unions and their Union Label 
Committees. 
When the American Jederation of Labor and 
Congress of Industrial Organization merged, the 
Union Label Department became known as the AFL-CIO 
Union Label Trade Services Department. 
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OHAPTER II 
THE LABEL'S PLAOE IN UNION OBJECTIVES 
INTRODUCTION 
fhe promotion of the union label is one of the 
goals of the union movement. However, it would seem 
more expedient to utilize the union label as a means 
of attaining the objectives of unionism. The purpose 
ot this chapter is to examine the objectives of the 
union and to see where and how the label could be 
integrated into their program. 
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CHAPTER II 
THE LABEL'S PLACE IN UNION OBJECTIVES 
A. In General 
B. Women Members 
c. Office Workers 
D. 11nano1ng the Unions 
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THE LABEL'S PLACE IN UNION OBJECTIVES 
Why does a worker join a union with his co-workers? 
Security of a job, a minimum standard of living, and a 
future for himself and his children are uppermost in 
every worker's thoughts. It is this urge for security 
and the striving for an improved standard of living 
that compels various actions; or conversely, it is 
the insecurity and the fear of a reduction in the ex-
isting standard of living which troubles the worker 
and explains much of his activity. Forkosch in his 
book A Treatise on Labor Law states that ''The fear 
- - -
of insecurity, or else the search for security, is 
adopted in this text as the motivating factor behind 
labor's demands and pressures. It is also used as 
the divining rod which enables the student to under-
stand why non unionists as well as unionists seek 
certain legislation." Dougherty in his book Labor 
Problems ~ American Indust;r (1941) states that 
"security is one of the most important needs of 
people" and writes that ''the daily job is the worker's 
chief concern as in it he finds security." Keir in 
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Labor's Search~~ (1937) traces the history 
of labor in this country from this principle, as 
enunciated in his chosen title. 
Thus, while the union member is looking for 
security, the union itself is at the same time 
seeking union security. We should distinguish 
between union security and the security of union 
members. They are two different things, and of the 
two, it often appears union security comes first. 
Union security means the protection of the organi-
zation, its contractual status with the employer, 
its right to control and allocate jobs, its per-
manent sovereignty within a given jurisdiction, 
regardless of the welfare of its members or of the 
employing unit. It is on these grounds that the 
union often calls upon its members to give up more 
in lost wages than they can possibly recoup in the 
foreseeable future; to impoverish themselves and 
the employer (and perhaps the community) through 
strikes, boycotts, and picketing. This argument 
is simple--without a union, the employee has no 
security and so should be ready to make any 
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sacrifice in the short run to strengthen the interests 
~f the institution which permanently represents his 
interests and the interests of others like him. 
This is not to imply, of course, that the union 
is uninterested in the security of its members--far 
from it. Every union wants a good contract, and no 
contract is good unless it carries a number of pro-
visions designed to protect the security of the 
individuals that have named the union as their bar-
gaining representative. It is a different kind of 
security, of a lower order than that of the union 
itself, but still high on the list of union require-
ments. The principal member security provisions of 
union contracts have to do with seniority, severance 
pay and grievance procedure. 
The AFL-CIO in tneir constitution spell out 
their objectives and principles to be: 
1. Security To aid workers in securing 
improved wages, hours and working conditions with 
due regard !or the autonomy, integrity, and juris-
diction of affiliated unions. 
2. Organization To assist affiliated 
unions in extending the benefits of mutual assistance 
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and collective bargaining to workers and to promote 
the organization of the unorganized into unions of 
their own choosing for their mutual aid, protection, 
and advancement, giving recognition to the principle 
that both craft and industrial unions are appropri-
ate, equal and necessary as methods of union ograni-
zation. 
3. Strengthen Central Union To affiliate 
national and international unions with this Feder-
ation and to establish such unions; to form organi-
zing committees and directly affiliated local unions 
and to secure their affiliation to appropriate 
national and international unions affiliated with or 
chartered by the Federation; to establish, assist 
and promote state and local central bodies composed 
of local unions of all affiliated local unions; to 
establish and assist trade departments composed of 
affiliated national and international unions and 
organizing committees. 
4. Encourage Workers To encourage all 
workers without regard to race, creed, color, na-
tional origin or ancestry to share equally in the 
full benefits of union organization. 
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5. Lobby To secure legislation which 
will safeguard and promote the principle of tree 
collective bargaining, the rights of workers, farmers 
and consumers and the security and welfare of all the 
people and to oppose legislation that does not favor 
these objectives. 
6. Liberty To protect and strengthen 
our democratic institutions; to secure full recog-
nition and enjoyment of the rights and liberties to 
which we are justly entitled; and to preserve the 
cherished traditions of our democracy. 
7. Cooperation A.mong Unions To give 
constructive aid in promoting the cause of peace 
and freedom in the world and to aid., assist, and 
cooperate wi·th free and democratic labor movements 
throughout the world. 
8. Jurisdictional to preserve and aa1n-
. 
tain the integrity of each affiliated union in the 
organization to the end that each affiliate shall 
respect the established bargaining relationships 
of every other affiliate; and that each affiliate 
shall refrain from raiding the established bargaining 
relationship of any other affiliate; and at the same 
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time, to encourage the elimination of conflicting 
and duplicating organizations and jurisdictions 
through the process of vo~untary agreement or vol-
untary merger in consultation with the appropriate 
officials of the Federation, to preserve, subject 
to foregoing the organizing jurisdiction of each 
affiliate. 
9. Union Label To aid and encourage 
the sale and use of union made goods and union ser-
vices through the use of the union label and other 
symbols; to promote the labor press and other means 
of furthering the education of the labor movement. 
10. Olean House To protect the labor 
movement from any and all corrupt influences and 
from the undermining efforts of the communist 
agencies_and all others who are opposed to the basic 
principles of our democracy and free and democratic 
unionism. 
ll. Demooracz To safeguard the demo-
cratic character of the labor movement-and to pro-
tect the autonomy of each affiliated national and 
international union. 
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12. OitizenshiR fo preserve the inde-
pendence of the labor movement from political 
control, to encourage workers to register to vote, 
to exercise their full rights and responsibilities 
of citizenship, and to perform their rightful part 
in the political life of the local, state and 
national communities. 
From the constitution of the AFL-CIO above we 
readily see that the first ob~ective of the union 
movement is to "secure improved wages, hours and 
working conditions". All of the other purposes are 
intended to aid and supplement the major purpose. 
The union label is of value to unions in ob-
taining these objectives because it commands the 
respect and protection of the courts and is invul-
nerable to the injunction, the lockout and the 
blacklist.(l) The label supercedes the boycott by 
concentrating the purchasing power upon union made 
products. The label facilitates organization by 
increasing the demand for the products of labor. 
The label can make strikes unnecessary by making 
compliance with union conditions an advantage in 
business. The promotion of the union label is a 
(l) See Chapter Five 
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most economical way for unions to organize. It 
costs so little compared to the results--demand 
for union goods and, at the same time, good public 
relations. The union label as an emblem of unionism 
is a constant reminder of the common interest and 
duty of all trade unions in and toward each other 
and is a certain guide in the discharge of that 
duty. Fundamentally the employer and the employee 
have the same objectives, the label is an instrument 
that can be profitable to both. It can never be 
turned against the employees because it is the 
later's exclusive property to be given or withdrawn 
at the workers' pleasure. 
It is a prime necessity that unions have the 
organization and membership to be able to be in a 
strong bargaining position. Recruitment of new 
members is necessary for continued growth and 
strength. After a more than twofold increase 
during 1937-1944, national and international unions 
made slow but steady gains and reached a peak of 
seventeen and one half million members in 1956 
(exclusion of Canada). A subsequent five hundred 
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thousand membership loss during the 1957-1958 
recession has not been regained. Membership in 
1960 was at about the same point as in l954.(l) 
While total membership during the past two 
years remained virtually unchanged, one third of 
the unions reported to the Department of Labor 
either gains or losses of ten per cent or more. 
Between l95l and 1960 three out of four unions 
experienced similar fluctuations.< 2 ) 
Any gains in union membership can be at-
tributed to the increase of women and white collar 
workers in industry. 
(l) 
{2) 
u. s. Department of Labor, Bulletin 
1320, p.49, 1960 
U. s. Department of Labor, Bulletin 
1320, p.49, 1960 
- 27 -
WOMEN MEMBERS 
The 1960 estimate of three million three 
hundred thousand women members indicated a gain 
of about thirty thousand since 1958. Twenty per 
cent of all women members belong to either the 
Amalgamated Clothing Workers or the International 
Ladies Garment Workers Union. Other unions with 
a large number of women members are those having 
their principal Jurisdiction in electrical, 
transportation equipment manufacturing, textiles, 
retail trade, communications and various service 
industries.(l) 
With more and more women entering the labor 
force, this group represents a large portion of 
the workers that are good prospects to be organ-
ized. In addition to being workers, these women 
are for the most part homemakers and as such 
they control the purse strings. Statistics prove 
and marketing men know that, "whatever Lola wants, 
Lola gets" •••• the lion's share of the money 
earned by working men is spent by their women. 
The advertisers o! products know that women are 
(1) See Appendix "B" 
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selective. When a woman sees that purchasing 
union labeled goods increases the job security 
for her man and/or herself, she will support and 
work diligently for the label. 
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OFFICE WORKERS 
Because of the changing character of the United 
States labor force special importance is attached 
to the number of union members in white collar 
occupations. The declared union intention is to 
penetrate this sparsely organized area. The two 
million two hundred thousand estimate for 1960, 
however, based on the reports for one hundred twenty-
five unions and estimates for the remaining fifty-
nine was only eight thousand greater than the 
estimated total for 1958. About two-thirds of all 
white collar members were found in non-manufacturing 
industries, the remainder being somewhat more 
heavily concentrated in government than in manu-
facturing industries. 
The white collar workers presents one of the 
largest unorganized groups in the country. They 
account for only twelve per cent of all members 
in national and international unions. With au-
tomation and the decrease in blue collar workers, 
unions must go after this untapped and ever in-
creasing group of workers. 
-~-
~he unions need members to give them strength. 
They need strength to be able to back up their 
demands t.o improve the workers 1 position. This 
strength of membership is not and has not been 
growing in pace with the work force. The union 
therefore needs to organize to obtain new members. 
New members pay initiation fees and dues into the 
treasury, and only through strength of numbers and 
financial strength can the unions carry on. 
John Livingston, Director of Organization ot 
the APL-OIO, in his speech to the Union Label Con-
vention said that the •sixty-four dollar question 
for which we have not found an answer is how to 
organize the white collar workers.• ~he office 
worker is the hardest to organize. The union label 
program could be of help since all other methods 
seem to have failed. 
The office worker, because of his close direct 
contact with management often looks on unions as 
an enemy of his employer. A new image of unions 
should be created. The International Ladies• 
Garment Workers Union (whose activities we will 
look at more closely in a later chapter) in their 
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promotion of the union label constantly praise 
management. Their program is doing much to show 
cooperation rather than hostility. 
The security features of the union label 
program should be presented to this white collar 
group. Office workers seeking security can be 
shown that the union label movement can aid them 
in obtaining security. 
When the union label is promoted by all 
unions and their members, management will ask to 
be organized. The Cement, Lime and Gypsum Workers 
were aided in organizing companies in a "right to 
work state"(l) by the Plasterers and Cement 
Masons. At the 1961 Convention of the Operative 
Plasterers' and Cement Masons' International a 
recommendation was passed that the membership 
"not use one bag of plaster, cement or lime, un-
less it had a union label on it•.( 2) 
(l) 
(2) 
See Appendix "»" 
Andrew Berger, Union Label and Service 
Trades Department, AFL•CIO, Proceedings 
o! Fiftieth Convention (Miami Beach, 
Florida, 1961), 1p.227 
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To obtain the Cement, Lime and Gypsum Workers' 
label on their bags, companies asked to be organ-
ized.(l) This is a good example of how the union 
label method can be successful in organizing a 
company. 
Richard F. Walsh, president of the Union Label 
and Service Trades Department, said at the Fiftieth 
Convention that union members should "go to church ••• 
and say a little prayer that legislators won't 
remember the union label, for if they do, they will 
legislate against the most powerful weapon ot 
unionism." 
(1) Reubin Roe, Union Label and Service 
Trades Department AFL-CIO, Proceedings 
of Fiftieth Convention (Miami Beach, 
Florida, 1961) pp.223-227 
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FINANCING THE UNIONS 
The maintenance of the various activities of 
a large national union obviously requires substan-
tial funds most of which, if not all, must come 
from its members by way of the local union. The 
local unions generally set the level of dues, 
initiation fees and assessments (when necessary) 
within limits established by the national consti-
tution. fhe local then pays a percentage to the 
national. Thus membership contributions are 
divided between local and national unions. 
Per capita taxes paid to the national organ-
ization out of members• dues to the local union 
range from less than twenty-five cents per month 
to more than two dollars. A recent analysis of 
one hundred constitutions specifying the per 
capita tax showed the following distribution:(!) 
Monthly Per Capita Tax 
$ • 25 and under 
.26 to I .50 
.51 to • 75 
.76 to 1.00 
1.01 to 1.25 
1.26 to 1.50 
1.51 to 1.75 
1.76 to 2.00 
over #2.00 
Number of Unions 
8 
19 
25 
22 
12 
17 
3 
2 
7 
(1) u.s. Department of Labor, Bulletin 1225, 
March, 1958 
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On the average, approximately $1.10 a month 
of members' contributions went to the support of 
their national unions--not included are other 
possible contributions in the form of initiation 
fees and assessments. It is probable that the 
local unions retain at least an equal amount for 
their own needs. On the whole it would seem that 
the union members contribute about one per cent 
or less of their gross annual income to the 
support of their union in the form of dues. 
As to how the union's money is spent--the 
best analysis is by Epstein, an economist for the 
Machinists' Union. He estimates that about one 
third (32.5%) of the international union's expen-
ditures are for organizing purposes; with the next 
item, "benefits to members", amounting to about 
21.9 per cent; administrative expense, 14.5 per 
cent; strike benefits, 13.2 per cent; publications, 
6.1 per cent; affiliation fees, 4.4 per cent; 
donations, 1.8 per cent; legal expense, 1.5 per 
cent; convention expense, 1.5 per cent; educational, 
.8 per cent; miscellaneous, .3 per cent; and 
political, .2 per cent. The cost of union label 
promotion is so small that it is not mentioned but 
is listed under miscellaneous. 
- 35 -
Thus. we have seen that the main purpose of 
a union is to obtain union security. and secondly. 
worker's security. To obtain these the union must 
rely on membership to give them the support to 
bargain collectively with management and finances 
to carry on their activities. 
We have also seen that there are new groups 
of workers coming into the labor market in a prom-
inent way. 
Since 1958 labor organizations have been at 
a standstill as far as any increase in membership 
is concerned. Coincidental with the halt of union 
growth was the passage of the Landrum-Griffin Act 
in 1959--a bill which labor people consider detri-
mental to the union movement. 
At the Fiftieth Anniversary Convention of the 
AFL-CIO Union Label and Service Trades Department, 
George Meany stated, "In order to counteract some 
of the bad provisions of the Landrum-Griffin Act, 
it will be necessary to use the Union Label method 
by which American workers have a rlght ••••• to tell 
the world and to tell their fellow workers that 
this or that article is made under union standards 
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and union conditions, and that it should be pur-
chased by those who believe in the ideals of the 
trade union movement." 
Chapter Five will go into detail on the Taft-
Hartley Act and the Landrum-Griffin Act and how 
these Acts have curtailed the effectiveness of 
the·methods (strike, boycott and picketing) em-
ployed as aids in organizing, maintaining, and 
extending unions. These methods have lost their 
effectiveness and this is recognized by George 
Meany when he said, " •••• we must use the Union 
Label method •••••• u(l) 
(l) Union Label and Service Trades Department 
AFL-CIO, Proceedings of Fiftieth Convention 
(Miami Beach, Florida, 1961) pp.l62-l66 
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CHAPTER III 
PROMOTIONAL METHODS 
EMPLOYED BY THE UNIONS 
A. Union Label and Service 
Trades Department AFL-CIO 
B. International Ladies' Garment 
Workers• Union 
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OHAPTER III 
PROMOTIONAL METHODS 
To effectively employ the union label as a 
bargaining and organizing device, it is necessary 
to obtain active support on the part of the members, 
their dependents and if possible the general public 
in buying only union labeled goods. To accomplish 
this, the membership must be informed and then 
sold on the advantages of a union label program. 
To discover what promotional activities the 
unions were employing, a random sample, consisting 
of twenty-one of the two hundred fourteen unions 
listed in the yellow pages of the Boston Telephone 
Directory, were surveyed. All were asked the 
following questions: 
1. Does your union do any promotion 
of its product or service? 
2. If so, what kind? 
3. Have the results been beneficial? 
The answers to question number one included 
twelve negative replies, one affirmative reply, 
six gave no answer, one suggested that a letter be 
sent to request the information, and one office had 
no one present of authority to answer. 
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The only affirmative reply was by the Inter-
national Ladies• Garment Workers. Their activities 
are discussed later in this chapter. 
It is interesting to note that of the twelve 
negative replies, seven unions mentioned that they 
supported the union label program of the Union Label 
and Service Trades Department.(!) 
The major methods of product promotion used by 
the Union Label and Service Trades Department are 
as follows: 
The Union Industry Show 
Promotion of Union Label Week 
Press Releases-Mat Services-Cartoons 
Pamphlets and Literature 
Souvenirs 
Women's Auxiliaries 
Wage Record Book 
Directories of Union Made Products 
and Services 
Radio and Television 
Use of the Union Label, Union Card 
and Union Button 
(l) See Chapter I 
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UNION INDUSTRY SHOWS 
A Union Industry Show sponsored by the Union 
Label and Service Trades Department currently is 
an annual event. The first show was held in 
Cincinnati, Ohio, in 1938. The second occurred 
in St. Louis in 1946, followed by a show two years 
later in Milwaukee. Since that time they have 
been held yearly in various cities throughout the 
United States. 
On the exhibition floor at each Union Indus-
tries Show, displays promote union-made products 
and union services. Manufacturers of well known 
brands of goods and management of service estab-
lishments(!) try to outdo each other in the elab-
orately decorated booths in which they use various 
devices to attract attention. ManJ demonstrations 
are given showing how the products are made. 
Presidents of the United States( 2 ) have issued 
messages endorsing these shows. Governors of 
states as well as mayors of various cities have 
issued special proclamations and attended the 
shows. 
(1) 
(2) 
See Appendix "E'' for list of exhibitors 
Union Label and Service Trades Depart-
ment AFL-CIO, Proceedings of Fiftieth 
Convention (Miami Beach, Florida, 1961) 
pp. 96-164 
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The Union Industries Show is more than an 
ordinary exhibition of material products. It takes 
into account the human factors--the American union 
worker and the American union employer--and stresses 
the good relations between labor and management. 
These shows prove that such relations between 
labor and management are possible. The basic 
functions of industry are to improve the quality 
of production and to increase sales of products 
at a reasonable profit. The fundamental objective 
of labor is to have security of steady employment 
at fair wages. _The cooperative effort at these 
shows helps in achieving both of these objectives. 
These exhibitions not only expand the market for 
union employers but encourage better labor-management 
cooperation in industry. 
These shows have constantly been well at-
tended. The last seven shows showed the following 
attendance:Cl) 
(1) 
1956 
1957 
1958 
1959 
1960 
1961 
1962 
Seattle 
Kansa.s Oity 
Cincinnati 
San Francisco 
Washington, D. o. 
Detroit 
Portland, Oregon 
500,000 
286,000 
319,412 
364,000 
239,000 
511,600 
No figure available 
Proceedings o! Fiftieth Convention 
Union Label and Service Trades Depart-
ment AFL-OIO (Miami Beach, Florida) 
1961, pp. 96-104 
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The 1958 show was returned to Cincinnati to 
celebrate the twentieth anniversary of the show's 
beginnings. 
In 1961 there was a decline in attendance due 
to the non-commercial and non-industrial nature of 
the Washington, D. C., area. However, this show 
was one of the best and received wide publicity. 
The show was officially opened by President Dwight 
Eisenhower and received unprecedented radio and 
television coverage. It was carried on the "Voice 
of America" broadcasts to nations across the sea 
and into countless movie theatres.in this nation 
by all major newsreel companies. 
The Detroit show in 1961 was one of the 
greatest. There were over three hundred fifty 
exhibits. The total value of the merchandise 
exhibited was computed to be in excess of twenty-
two million dollars. Over one hundred thousand 
dollars in 'giveaways' were awarded as prizes 
and souvenirs. 
The 1962 show in Portland, Oregon, was housed 
in a new building with all modern facilities. It 
was held May 25-30 and had ninety-five exhibitors 
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including twelve government agencies, fifty-four 
union organizations, twenty-seven manufacturers, 
the Boy Scouts of America, and the Cancer Founda-
tion. (l) 
The union shows are not aimed at making a 
profit but are basically a promotional show fea-
turing cooperation between labor and management. 
State Labor Councils hold Union Label Shows 
similar to the national show, but on a smaller 
scale, at State Labor Conventions. 
(l) See Appendix uE" (List of Exhibitors) 
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UNION LABEL WEEK 
Union Label Week is sponsored and promoted by 
the Union Label and Service Trades Department. 
Union Label Week starts with Labor Day and runs 
through the entire week. 
Each year in connection with the observance 
of Union Label Week, the Union Label Department 
works closely with local and state labor groups in 
an effort to obtain official recognition for the 
event by asking Governors and Mayors to issue 
Union Label Week Proclamations. Sample procla-
mations(l) are mailed to all of these groups with 
suggestions concerning how to obtain such coopera-
tion from state and city officials. Union Label 
Week for 1960 and again for 1961 saw more Gover-
nors and Mayors than ever before furnishing public 
acclaim to the Union Label, the Shop Card and the 
Service Button by issuing Union Label Week 
Proclamations. 
Organized labor all over America schedule 
picnics, parades, banquets, outings, bazaars, and 
a host of other public events honoring labor's 
(1) See Appendix F 
... 
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symbol of distinction during this special period. 
Store window displays, and thousands of colorful 
Union Label Week posters are distributed to help 
carry labor's message to the general public. 
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PRESS RELEASES - MAT SERVICES - CARTOON SERVICE 
Almost all of the unions provide news releases(l) 
for union publications as well as general newspapers. 
The larger unions and the Union Label Departments 
also provide to the press of both unions and general 
. 
circulation free mat and cartoon services. Many of 
the union publications make use of these services; 
the general circulation newspapers however do not. 
Policy on their use seems to depend on the individ-
ual views of the publisher as to whether they will 
or will not be used. Certainly 1n this promotional 
field the union is providing the material but its 
use is restricted by the individual policy of the 
papers. The labor press, however, makes use of the 
material distributed and gives it a wide distribu-
tion through reproduction in the union papers and 
magazines. 
"Official News•,( 2) the regular monthly pub-
lication of the Unio~ Label and Service Trades 
Department, goes out regularly to all AFL-CIO 
national and international unions, state and city 
central bodies, Union Label and Service Trade 
(1) 
(2) 
See Appendix G 
See Appendix ! 
... 
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Councils, educational directors of the labor move-
ment and to all labor newspapers and journals. 
Additional copies are used for distribution to 
delegates to conventions, those in attendance at 
labor schools, and consumer counseling institutes 
and clinics and to general newspapers that wish 
copies or are friendly to unions. 
The Union Label Department sends, free of 
charge, mats and cartoons to the labor press for 
their use.(l) 
The regular monthly four column cartoon strip, 
"Sten and Lou", is now in its fourth year and is 
still well received. "Sten and Lou" depicts two 
amusing characters promoting the Union Label, Union 
Shop Card and the Service Button in a light and 
entertaining fashion. This cartoon appears regu-
larly in "Official News" and in many national labor 
papers. 
Whenever it is feasible, the department 
furnishes to all labor editors two column mats and 
proofs of various labor posters. 
(1) Union Labor and Service Trades Depart-
ment AFL-OIO, Proceedings of Fiftieth 
Convention (Miami Beach, Florida, 1961) 
p. 59 
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PAMPHLETS AND LITERATURE 
Both the Union Label and Service Trades Depart-
ment, and almost all unions have a wide variety of 
pamphlets and literature. As tar as promotional 
work is concerned, it is tied 1n with the union 
label. This material is distributed to union mem-
bers and others at meetings, conventions, shows, 
state fairs, and at any other type of meeting that 
attracts a gathering of people. The theme generally 
is "Buy Union Label". A great deal of this litera-
ture is aimed at the housewife. !he literature 
deals with job security, better wages and working 
conditions for union members. 
In the last two year period, the following 
pamphlets have been published by the Union Label 
and Service Trades Department(l)l 
"The Invisible Picket Line" 
"Weathered Storms" 
11The Story of a Union Label Purchase" 
"Want Some Free 'Future Insurance'?" 
"Strength" 
11Tell The L1 ttle Woman The Truth'' 
"The Art of Self Defense" 
"Labor's Gui~eposts• 
"What Would We Do Without Them?" 
"Your Private Eye• 
"You Oan't ~ool Those Who Know" 
.. What Makes 'Em Tick" 
"Power of Women" 
"stop, Look, and Buy" 
"The Birds and the Bees ••• and the Label" 
(l) Union Label and Service Trades ~partaent 
APL-OIO, Proceedings of Fiftieth Convention 
(Miami Beach, Florida, 1961) PP• 110-lll 
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Over the past two years, more than three and 
one half million pieces of promotional material and 
over one hundred thousand posters have been distrib-
uted by the Union Label and Service Trades Depart-
ment. The department also distributes more than 
one hundred thousand Union Label calendars per year. 
The pamphlets are all colorfUl, bright, and 
eye-catching. All contain a message as to WHY you 
should buy union labeled goods. 
One of the better pieces of literature is a 
wallet size card which has on one side a message to 
buy Union Label and on the other side a list of all 
the wearing apparel for a woman so that her man can 
fill in sizes and carry it with him. When he looks 
for the size he is reminded of the Union Label. 
On the following page is one of the many pam-
phlets distributed by the Union Label and Service 
Trades Department. "The Birds and the Bees ••• and 
the Label" is an eye-catching title. Nowhere in the 
entire pamphlet is it explained WHY or HOW the union 
label benefits the membership or the general public. 
The literature tells what the label stands for in 
many words--too many words in broad generalities that 
will not be read. The other pamphlets listed have 
the same basic fault. 
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Employers may resist unions for economic reasons but they respect 
them. They know unions fight for workers' rights and the entire working 
force has been accorded more consideration because of labor's battles in 
this field. The Union Label stands for dignity in the job. 
VOUR STANDARD OF LIVING 
VOUR 
The year 1928 was a boom year. It was also a year when labor organi-
zation was at a low ebb. Average earnings for factory workers was $24.97 
a week. Today the weekly average for factory workers is $91.34. Organ-
ized labor brought about this change. Living costs high now? Yes, but by 
adjusting these figures to the cost of living index the purchasing power of 
1928's earnings comes to $34.77 and 1961's to $71.64. Unions have enabled 
you to live twice as well as you would during the time of the great boom. 
The Union Label stands for a better standard of living. 
PAV 
No matter where you go to work, your wages or salary will have ad-
need to the point where they now stand because of the labor movement. 
V..: u will benefit from the struggles and privations endured by dedicated 
m~n and women who sought to make a better world. The Union Label 
stands for decent pay. 
~::~ '\~~~tc¥~ VOUR WORKING CONDITIONS 
:.~ Whether you go to work in a factory, an office or a space capsule your 
-.~.iii.·~ working conditions will be better than those of your grandfather:s day 
®':"J because of the activities of the labor movement. It has backed social leg-
. '~~~ . 1 t' anging from the wage-hour law to industrial safety regulations . • , \ IS a wn r . 1 
., . • h U . Label stands for socia progress. 
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SOUVENIRS 
Almost all unions distribute souvenirs at 
conventions, label shows or any type of union get 
together. These range from aprons, rain bonnets, 
umbrellas, pens, pencils, sewing kits, flashlights 
or whatever is deemed suitable. Such souvenirs 
are also given away at fairs, picnics, parties 
and at any gathering of people where the union 
label message can be told to the general public. 
In all instances the souvenirs have some message 
on the goods, such as "Buy Union Label--Buy Union 
Made--Made by Union Help, etc." 
The International Ladies• Garment Workers 
Union always gives away many types of souvenirs 
when they show their fashion m.orte tor church 
groups and women's organizations. 
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WOMEN'S AUXILIARIES 
!he Union Label and Service Trades Department 
recognized the special talents and capabilities of 
the womenfolk o~ the labor movement. Since in so 
many cases, it is the wives or mothers of union 
members who actually spend the union earned income, 
an affiliation with the Women's Auxiliaries of the 
APL-CIO was formed. These auxiliaries participate 
in conventions and distribute advertising materials. 
They attend state and county fairs, set up booths 
and distribute literature. They also supply speak-
ers to women's organizations and spread the label 
movement wherever and whenever they can. They 
participate in community charitable works by pro-
viding workers for the various fund raising drives 
and sponsor Christmas parties, picnics and outings 
for the unfortunate of the area in which they live 
and work. 
Less than ten per cent of the womenfolk of 
the nation's seventeen million union members are 
members of the ladies auxiliary.(l) Because of 
(l) Union Label and Service Trades Depart-
ment AFL-CIO, Proceedings of the Fiftieth 
Convention (Miami Beach, Florida, 1961) 
pp. 33-35 
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this the auxiliaries are working hard to organize 
these women and to educate them to purchase union 
labeled goods. 
A survey of thirty women, all wives of union 
members, revealed that non belonged to the auxil-
iary and that twenty-eight never heard of it. Not 
one mentioned the label in describing what she 
looked for in purchasing goods. 
The conclusion can logically be reached that 
the union label story has not penetrated the house-
wife--the spender of the union member's income. 
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WAGE REOORD BOOX 
The wage record book was found among material 
received from the Internation Ladies' Garment 
Workers Union. It is a small, easy to carry book-
let that allows the owner to keep an accurate 
record of the hours he or she works. On almost 
every page there is a message to buy only union 
labeled goods and a picture of their (I.L.G.W.) 
label. This promotion, appearing in a media con-
stantly being referred to, is a continuous reminder 
to the worker to buy only union labeled goods. 
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PURCHASER'S GUIDEBOOK 
Purchaser's guidebooks are "prepared and 
published to encourage Union men and women to 
spend their union earned wages on Union Made 
products and services. Its main objective is 
to get Union members in the habit of asking for 
and purchasing Union made merchandise and services.••(l) 
These books are usually easy to handle, easy 
to carry and about 3"x5" in size. They contain 
an alphabetical list of merchandise together with 
the brand that is union made. Most booklets also 
have pictures of the various union labels, buttons 
and cards. 
The guidebooks are ordinarily published by 
Central Label Councils or State Label Councils. 
They are distributed at conventions, and union 
meetings. Since the vast majority of members do 
not attend these functions they do not receive a 
copy. Unfortunately the guidebooks are not re-
vised as often as they should be because of the 
cost of publication. They are, therefore, seldom 
current. 
(l) Foreword to Purchaser's Guide of the 
Toronto Label Council, 1961 
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RADIO AND TELEVISION 
Although radio and television are primarily 
used for special occasions, some unions do sponsor 
programs. These are usually news programs by 
commentators who are pro labor 1n reporting. 
Spot announcements are used on radio to pro-
mote the union label especially around Christmas 
and Easter. 
The high cost of television time restricts 
the use of this media. However, in 1960 and 1962 
the Union Label Department sponsored the television 
coverage of the Easter Parade along Fifth Avenue 
in New York City. 
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UNION LABEL - UNION CARD - UNION BUTTON 
!he displaying of the Union Card, Union Label, 
and Union Button is a method of promoting union 
goods and union services. 
The Union Label(l) is a mark, on the goods ot 
manufacturers, who have a unionized shop. The 
label allows the consumer to know which goods are 
made by union workers. 
Many manufacturers, although organized, do not 
use a union label. The automobile and steel indus-
tries are examples where strong unions have organized 
the entire industry, but do not mark the goods with 
their label. The cigarette industry, with the ex-
ception of the R. J. Reynolds Company {Camels and 
Winston) is completely organized. However only the 
Brown and Williamson Company (Kools, Raleigh and 
Bel-Air) mark their product with a un~on label. 
The unions that most frequently use the label 
are the Printers, Typographers, Clothing, Garment 
Workers, Ladies' Garment Workers, Hatters, Rubber, 
Jewelers, Shoe, Boot, Photoengravers, Cement, Toy, 
Bakery, Furniture and Chemical. 
(l) See Appendix ! 
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The Union Button or Badge is worn by union 
members who perform services or trades. In addition, 
unions that usually mark their label on their product 
often have their members wearing a button. The 
badge has a picture of the union label on it. Some 
of the unions that usually wear a button are the 
Air Line Pilots, Bricklayers, Building Services, 
Carpenters, Electricians, Electrical, Communications, 
Teamsters, State, Municipal and ~ederal Employees, 
Insurance, Machinists, Oil, Plumbers, Painters, 
Utility, and the various Railroad and Marine unions. 
!he Union Card is often displayed in business 
operations that are unionized. The card is seen 
in hotels, restaurants, bars, barber shops, beauty 
shops and printing shops. Recently union card 
decals have been placed on windows and doors of 
businesses that are entitled to use such a card by 
the unionized employees. 
Many of the union workers in a union shop will 
also wear a union button. 
The union card has imprinted on it that the 
business is serviced by a particular union. It 
also contains a picture of a union label. 
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In summation, the union label is promoted by 
the Union Label and Service Trades Department by 
use of the following devices: 
Union Label, Button and Card 
Union Industry Shows 
Union Label Week 
Pamphlets and Literature 
Radio and Television 
Press Releases-Mat and Cartoon Services 
Charitable Works 
Directories of Union Made Goods 
Wage Record Books 
Souvenirs 
The union label story would not be complete 
unless we considered the promotional program of 
the International Ladies• Garment Workers•· Union. 
No other union can compare with their label work. 
This union, appropriating one million dollars a 
year !or promotion of its label, is the leader in 
the field of union label promotion. 
In addition to employing the promotional 
methods already discussed, the promotion of the 
union label !or the International Ladies Garment 
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Workers' Union has taken the following forms: 
1. A series of informational fashion booklets 
prepared by fashion authorities on how to dress 
for different occasions, now to dress for travel, 
basic clothing for all age levels from children to 
mature women. Single copies of any one or combin-
ations of the booklets are sent free of charge to 
any individual who requests them. When ordered in 
bulk there is a charge ot five cents per copy tor 
each booklet. Literature describing the pamphlets 
has been widely distributed to women's groups, 
fashion editors and women's page writers ot news-
papers and magazines, to radio and television 
stations. 
The Philadelphia Inquirer was the first of a 
number of papers to receive permission to run 
several of the fashion booklets in instalments. 
There was no charge for the service and the Union 
Label Department of the I.L.G.W. received a credit 
line with each instalment. Many other newspapers 
and magazines have run news items about the book-
lets ranging from a few lines to feature articles. 
Recently Nancy Yockey, fashion editor of the Akron 
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Beacon Journal, stated that after she ran an item 
on the booklets "just once in my weekly fashion 
column" she received nearly eight hundred reader 
requests for the How To Be Well Dressed booklet. 
In addition to this, she received two other re-
quests--one for one hundred ninety and the other 
for one hundred seventy--from two health class 
teachers in high schools. About the same time a 
request was received for three hundred copies of 
the same booklet which the director of the Junior 
Olubs of the General Federation of Women's Clubs 
for the State of Oregon wished to distribute at 
their state banquet. 
2. Semi-annually the I.L.G.W. produces five 
half hour, 16mm color films on fall and winter or 
spring and summer clothing, with a running com-
mentary describing the garments. The films are 
initially released to adult women's groups with 
black and white versions for television release 
over local channels. The more recent films have 
also been prepared in a shorter ten minute version 
for showing in motion picture theatres over the 
country. A commercial agency handles the bulk of 
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the booking dates and circularizes various des-
criptive materials on the films to its various 
adult mailing lists. ~ach film is made available 
without charge to any group requesting it. The 
films are now being distributed among schools 
with a more youthful audience to whom up-to-the-
minute styles and trends are so important. 
Each of five films has carried a production 
sequence showing some of the actual production 
techniques involved in the production of women's 
clothing. These are unrehearsed scenes actually 
filmed in garment shops. These scenes have aroused 
considerable comment from viewers. 
To see the current film, "American Fashions--
Fall and Winter, 1962", contact Jesse Drucker at 
the Boston Joint Board, I.L.G.W., Boston, Massa-
chusetts. 
3. Large full page advertisements(l) have 
been placed in a number of leading newspapers over 
the country. The current series of these ads pays 
tribute to the designer, the garment manufacturer, 
the retailer, and the garment worker who combine 
their talents in making women's apparel available 
to the consumer. 
(1) Boston Herald, November 13, 1962 
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4. Large display units in a number of impor-
tant railway and airline terminals call attention 
to the Onion Label. These units have an electric 
motor which keeps vertical slots moving to and fro 
to get eye attention. Smaller units are now being 
sent to retail stores for display in windows or 
on counters. 
Large ads have been placed at the clocks of 
a number of subway stations 1n the heavy shopping 
area in New York City's 34 Street-Times Square 
vicinity. Ads now appear in the New York City 
subways and buses. 
Advertisements have been placed in trade pub-
lications such as Women's Wear Dailz. There has 
also been advertising in women's magazines and in 
Ebony. 
5. During the pre-Christmas arid pre~Easter 
shopping periods, members of the union serve as 
volunteers on committees in many large cities and 
small towns all over the country distributing 
various giveaway items and literature to make the 
consumer Union Label conscious. Millions of rain-
bonnets, sewing kits and other material have been 
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used in this phase of the promotion program. Last 
Easter several hundred thousand large shopping 
bags imprinted in blue with the I.L.G.W. label 
were given out. In New York Oity in shopping cam-
paigns, mobile units were organized on which live 
models, often drawn from the theatre and television, 
were used to dramatize interest. 
6. Spot announcements on radio were used 
extensively throughout the country during the 
1961 Christmas season. (In Boston th~y were on 
station WEZE.) The message vas to buy union 
labeled goods with an offer of a free plastic 
apron to anyone who mailed in a post card. Thou-
sands of aprons were distributed on request. The 
unanswered question is "Did the housewife look for 
the label when shopping?" 
The_~~ft£1 It is difficult to appraise the 
results of the I.L.G.W. promotion efforts for they 
are promoting "an idea rather than selling a con-
crete object".(l) They are building on the reser-
voir of good feeling that trade unions have created 
with better working conditions. The garment indus-
try is one that has always been glamorous and one 
(l) Letter from Marcelle Malamas, Repre-
sentative of the Union Label Depart-
ment, I.L.G.W., May 18, 1962 
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that evokes interest from women. A woman may like 
the current styles. She may not like the current 
styles. Either viewpoint elicits a re~ponse from 
women. While promoting the label, they promote 
interest and sale of garments, thus encouraging 
production. 
On November 13, 1962, the International Ladies 
Garment Workers' Union ran a full page advertise-
ment in the Boston Herald and traveler.(l) Five 
days later a survey was made of fifty readers of 
the paper to determine if they could recall the ad 
and its message. Of the fifty, twenty-two had no 
recollection of the advertisement and twenty-eight 
were able to recall seeing it. Of the twenty-eight, 
only two remembered the message--look for the label 
when buying. One remembered the message because 
the ad reminded her of her mother who formerly 
worked in the garment industry. The other person 
knew but had no reason to remember why. 
Five owners of stores that sold women's wear 
were asked to comment on the ad. They were unani-
mous in their opinions that it might create good 
(l) See Appendix I 
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relations between labor and management but all were 
doubtful if it would help sell one additional dress 
or suit. 
Conclusions Neither the customer nor the re-
tailer were impressed with the ad. 
The overall effect of the promotional activi-
ties were mentioned by David Dubinsky in his speech 
before the Fiftieth Convention of the Union Label 
and Service Trades Department. He stated that "this 
year (1961) alone, six manufacturers asked to be 
organized so that they could use the union label. •• 
This union evidently believes in the union label 
as they plan on continuing their million dollar 
promotion of the label in 1962 and 1963. 
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CHAPTER IV 
·THE IMPACT OF THE LABEL 
From the previous chapter it would seem that 
goods bearing the union label should be in demand 
by the purchasing public. Since no studies on 
the demand for the label appear to have been 
carried out, a survey was made to see if the label 
story has had any impact. For the past year in-
terviews were held in Boston, Arlington, South 
Boston, Dorchester, Woburn, Somerville, Winchester, 
and Holyoke in Massachusetts. The opportunity was 
also afforded to interview individuals in Illinois, 
Minnesota, $nd Pennsylvania. 
Interviews were held in department stores, 
discount houses, drug stores, and men's and women's 
specialty shops. fhe results are included in the 
following pages. 
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QUESTIONNAIRE TO CUSTOMERS 
PRODUO~S 
Ul II)~ \J' ·13 
- of. <!}'" til 
.VI tl) VI 
!JI 
II) ILl JJ\1) :!:~ ~ ~'" 1: ... lll Ill-IIJ ~~-- lUI-- 11.11-- ~~ ·- f:A UJ 0 tl Ill ~II: ;q~ J.. Cl :t Ill·- \1) -~ UJ'l( ~::l ):: II) <CIJJ q::i I!JQ: <t" V) ~ .J3 .Jil) i;-1 Q: "<v ..,. If/ \1) OJ) '_l J ~ :!7 "=]_ 
~~~ js"o . ... 30 "l..O 'k> IS 25 so 2.S lo~ Joo ~!~ 
1. *What do you look tor ~., olll 
in buying this product? -.I!) 0 0 'f ~'t 0 0 0 0 0 0 0 
~.,J 
2. Do you look tor a 0 l'l 37 IS 'f3 :t 2o 30" ?..3 2.1 q3 /00 
union label? Ill 
~ 10 iS 2.. 3 0 z. 1 'f 7 0 
3. Have you ever refused () 
to buy a product for ~ 2.0 'f5" I~ 3<1 15 Z..'i £11 '2.1 leo }CO 
lack of the label? 
II) 
Ill 10 s 2 , 0 0 3 '-1 0 0 .,.. 
4. Oan you locate the 0 2.1. 41 39 IS J..5 
union label tor me? ~ :z..o So q 19 too 
~ 
'-f 3 
"' 
0 I 0 0 0 /fe. .z:~ 0 
.,... 
•.. 
* Only those answers that concerned the union label 
were recorded 
Questions two and three were leading questions 
and demanded a yes or no answer. Any bias created 
was expected to be in favor of the union label. The 
fact that there was such a small number of affirmative 
answers is a strong indication that the consumer 
does not look for the label and does not refuse to 
buy a non labeled product. 
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QUESTIONNAIRE TO CLERKS 
PRODUCTS 
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"' 
c, t" ~ ~ 
'II u J c.. c.J 
Number of Interviews 2-z. 30 Z.i 33 L~ .30 43 l;z 'lS' t.o 
1. Do you carey union labeled ~ s s- iS I~ 2..0 IS ,..;. 
'" 
t.l-3 sq 
products? ~ ,..,. 2..5"' ~ II to IS 3"JJ.J(. OflU :Z.t.l 2. 5 I 
0 
" 
0 '-+ t-f q ~ !-;_ q 0 4- 0 2. Can you show me the label? 
VI 
~ ~ '2..5' 2 3 , 2.. 2.0 2- I I 
3. How often in the last six 
months has a customer asked 0 I 0 0 0 0 0 I C! 0 for a labeled product? 
4. In the last twelve months? 0 I 0 0 0 0 0 3 0 () 
5. In the past .five years have 0 2..1 ~ 6o 2.1 .33 2.5' 30 t.J-3 q '+8' bO 
you ever lost a sale because 
Ill 
ot the laok of a label? (IJ I 0 0 CJ 0 0 Cl I 0 0 1'-
6. past .five has u '-r 2'1 33 zS '-13 ~ tf'(; L,O In the years '< 2.. I 30 
anyone asked for labeled 11 
'+ I I 0 0 C) 0 0 0 0 products? .,.. 
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QUESTIONNAIRE TO ACQUAINTANCES 
200 Interviews 
1. If you were offered a carton of the following 
cigarettes FREE which would you choose? 
DON 1 f 
WINSTON RALEIGH CAMELS KOOLS BEL-AIR PALL MALL SMOKE 
32 25 41 19 
2. Are you a Union member? 
YES 
72 
3 
NO 
118 
57 
3. What do you look for in buying a product? 
THE UNION LABEL WAS NEVER MENTIONED 
4. The results of question #1 to the 72 union 
members. 
23 
DON'T 
WINSTON RALEIGH CAMELS KOOLS BEL•AIR PALL MALL SMOKE 
14 2 20 1 0 26 9 
Raleighs, Kools, and Bel-Air carry a union 
label. Pall Mall is the nation's most popular brand 
and is union made. Camels and Winston are non-union 
made. Many unions in the past year have asked their 
members not to buy Camels and Winston. The results 
of the union members' survey show clearly that they 
do not consider a union label when buying cigarettes. 
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QUESTIONNAIRE TO RETAIL MERCHANTS 
12 Interviews 
1. Has any salesman in the last five years 
mentioned the fact that his product carried a 
union label to induce you to buy his product? 
NO YES 
12 0 
2. Do any of the products you purchase carry a 
union label? 
NO 
2 
ns 
10 
3. Would the label or absence of the label be a 
factor in your purchasing a product? 
~ ns 
12 0 
The answers to question 2 give the first 
indication to an awareness of the union label. 
These buyers knew what products did or did not 
have a label. 
The answers to question 3 clearly indicate 
that these same buyers would have bought a prod-
uct whether it did or did not have a label. 
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Twelve union officers were interviewed and all 
were asked, "In your opinion do union members back 
the union label?tt Ten answered negatively, one 
answered affirmatively, and the other would not give 
a reply to the question. 
In the course of these interviews one of the 
leaders of the union movement in Massachusetts 
said, "The men and women o! the unions have it too 
good. Prosperity is here and they cannot be bothered 
to ask for it, or look for, or demand the union 
label."(l) 
Another union leader told the story that at a 
national convention members were asked to show a 
union label to enter one of the meetings. The 
president of a national union could not show his 
union's label on the product his union produces. 
In many interviews, Mr. Martin Casey was 
mentioned as the leader of the label movement in 
Massachusetts. Mr. Casey is president of the 
Massachusetts Label Council. He is a hard working, 
dedicated union label man. During an unexpected 
interview, he vas asked how many labels he could 
show. Every item of clothing that he vas wearing 
(l) personal interview--name withheld on 
request. 
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had a label. His wallet, key ring, tie pin, pen 
and pencil all had a label. Mr. Casey was presi-
dent of a local union (since defeated) and his 
position as president of the Union Label Council was 
part time, non-paying, and without secretarial help. 
He attends all'labor conventions in the state and 
puts on a union label display, distributes litera-
ture and makes speeches. In truth, the Massachusetts 
Label Council was and is Martin Casey. Dedicated 
and energetic as Mr. Casey is, the question remains 
as to how much he can accomplish in a non-paying, 
part time position without secretarial assistance. 
From interviews it was obvious that people did 
not know what a union label looked like or where it 
could be found on many products. To locate most 
labels requires a thorough examination of the 
product. For example in dresses, the label is 
above the hem in the side seam or in the waistband 
...... 
~ in the neckline. In skirts it is found in the 
waistband or below the zipper in the side seam • 
...... 
In lined suits for women it is in the waistband 
of the skirt 2£ in the side seam below the sleeve 
of the jacket. In sweaters it is found in the seam 
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in the shoulder. In men's shirts it is attached 
near the tail or the information on the label is 
imprinted on the tail near the size. In men's 
suits the label is on the inside of the inside 
coat pocket. But where would one find the label 
in a hat or tie or stockings? Locating the label 
on any product is one problem that hinders the use 
of the label. The question has been asked why the 
label has not been put out in the open on a tag or 
on the packaging. Those opposed to this idea 
claim that such a tag or a label on the package is 
not of a permanent nature and could easily be de-
stroyed or copied.(l) Those 1n favor say that 
such labeling would be of assistance because once 
the product is purchased the label has served a 
purpose and therefore need not be of a permanent 
nature. They also claim that most pernianent 
labels eventually fade or are torn off. The 
claim that the label would be easier to copy is 
without foundation. There is no danger to unions 
through label counterfeiting when the label is 
without value. However if a label is placed where 
it can be easily found and if a demand is thereby 
(l) Union Label and Service Tr.ades Depart-
ment, AFL~OIO, Report of the Single 
Label Committee, Proceedings of Fiftieth 
Convention (Miami Beach, Florid~, 1961) 
pp. 318-322 
- 75 -
created the unions would still have the protection 
of the law. A label can be given legal protection, 
the same as a trademark, be recording such label 
with the applicable state authority. 
One question constantly raised is, does the 
label appear on all union made goods? The answer 
is definitely no. There is no label on American 
cars and yet the automobile workers are strong and 
powerful. No label is found on steel and the steel 
industry is almost completely organized. 
It is interesting to note that the following 
unions not only use the label but give the label 
program dollar support by contributing to the Union 
Label and Service Trades Department:(l) 
(1) 
Bakery and Confectionery Workers 
Bookbinders, International Brotherhood 
Boot and Shoe Workers 
Retail Clerks, International Association 
Garment Workers, International Ladies 
Meat Cutters and Butchers of North America 
Printing Pressmen 
Typographical Unions 
Garment Workers of America, United 
Union Label and Service Trades Depart-
ment, AFL-CIO, Proceedings of Fiftieth 
Convention (Miami Beach, 1961) 
pp. 134-137 
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Of equal importance is the fact that maD¥ strong 
unions do not actively support the label program or 
contribute to its success.(!) !hey are: 
Automobile Workers 
Steel Workers 
Aluminum Workers 
Plumbers 
Machinists 
Rubber Workers 
Packinghouse Workers 
Communication Workers 
Teamsters (Independent) 
These are unions that have an extremely high 
percentage of their industry unionized and might 
well believe that they do not need to aid the label 
program. However these strong unions should aid 
and cooperate to strengthen the label program and 
the labor movement. These unions would also do 
well to remember that they are, in many instances, 
facing foreign competition and may need the aid of 
other unions. The I.L.G.W. have approximately 
ninety per cent of the industry organized and yet 
are the leaders in label promotion. They recognize 
(l) See Appendix £ for membership of unions 
and their contributions to Union Label 
and Trades Department 
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the need of the label and also the help it gives 
other unions. They recognize also that they are 
facing foreign competition and believe that their 
program aids them in competing with the non or-
ganized and foreign shops. 
The conclusions reached from interviews and 
surveys are as follows: 
1. The great majority of customers do 
not demand or even look for a union label. 
2. The great majority of customers do 
not know where to find the label and what it looks 
like. 
3. Sales people do not know where the 
label is located. 
4. Leaders of the union movement are 
of the opinion that the general membership does 
not bother to look for the label.ed goods. 
5. Many leaders of the labor movement 
do not believe in the label story. 
6. Sales representatives do not think 
the label important enough to even mention it in 
their sales presentation. 
- 78-
7. The present job of promoting the 
union label is ineffective. 
8. On the other hand there is an aware-
ness of the union label on the part of the buyers. 
Recommendations for improvement of the label 
program: 
l. A stepped-up educational program to 
union and non-union members as well as manufac-
turers entitled to use the label. 
2. Such program to be planned and exe-
cuted by professionals in the field of economics, 
advertising, education, sociology, group psychology 
and packaging. The present men leading the label 
program are union men and need the aid of profes-
sionals. 
3. The union label should be put out 
in the open so it can be seen. With the use of 
professionals, investigate how and where the label 
could be best placed on the product or package. 
4. Make use of a single label instead 
of the great number now used as shown in Appen-
dix "A". 
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5. Encourage other unions to expand 
promotion of labeled goods similar to the Inter-
national Ladies Garment Workers• Union. 
6. Encourage service workers to wear 
their badges and to display their cards. The 
service unions that do not have a place of busi-
ness might well put the emblem on their car or 
truck. 
7. Obtain the cooperation of those 
larger unions that neither use a union label nor 
back the union label program. 
8. Make greater use o! the labor press 
for the education of union members and their 
families. 
9. Obtain public relations assistance 
to give the label an image and character of its 
own. Public relations assistance is also needed 
to give an image to the union button. While many 
wear it, it is more a sign of membership in a club 
rather than a badge of union promotion. 
10. Encourage unions to obtain 'label 
contracts".(l) 
(1) See Appendix ~ 
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CHAPTER V 
THE PLACE OF THE UNION LABEL IN THE 
INTEGRATED PLAN TO OBTAIN UNION OBJECTIVES 
Union objectives have been promulgated in many 
ways. One of the most successfUl has been through 
the law. By th~ir victories 1n courtrooms and in 
legislative halls the unions have been able to grow 
in size and power. But there have been many defeats. 
The methods used by unions have always been subject 
to the scrutiny of judges and legislators. Because 
of this, both union and management use these two 
branches of government to test their own prerog-
atives and to counteract the other's power. It is 
therefore important to investigate the label's 
ability to aid the union movement in this area. 
Selective purchasing of union label goods and 
services by consumers will undoubtedly encourage 
employers to have their employees organized. At a 
lower cost and with less resentment, the label 
movement can be of assistance to labor unions in 
organizing and carrying out its policies. 
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Alternative methods to the use of promotional 
devices are boycotts, picketing and strikes. All 
of these are governed by the Taft-Hartley Act.(l) 
This act restricts activities and practices of 
labor unions, disapproved by many sections of public 
opinion. Supporters of the law claimed that it 
corrected the unbalance of the former National 
Labor Relations Act of 1935 (Wagner Act) which vas 
favorable to labor, that it would stop many abuses 
of labor unions. Opponents of the bill, partic-
ularly labor leaders, flatly called it a "slave 
labor act" designed to destroy the legitimate ob-
Jectives of organized labor. Labor regarded the 
Wagner Act as its Magna Carta because it gave 
government protection and encouragement to labor 
unions. 
From 1935 to 1950 membership in unions grew 
from four million to fifteen million. Their or-
ganizations blanketed every basic industry in the 
country. This strong unionized force comprising 
one in every four workers in the United States, 
forced a new labor-management "rule book", known 
as the Taft-Hartley Act.( 2 ) 
(1) 
(2) 
Taft-Hartley Act-U. s. Oode, Title 29, 
Sections 141-165 (1947)----
u. s. Code, Title 29, Sections 141-168 
(1947)----
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The more important provisions of the Taft-
Hartley Act arer 
1. Strikes which might endanger the 
national health and safety, a coal or railroad 
strike !or instance, could be delayed by the 
government for at least eighty days. 
2. Unions may be sued by employers 
!or breaking their contracts and !or many other 
actions. (Previously unions could not be sued.) 
3. The closed shop is forbidden. In 
a closed shop an employer may only hire workers 
who already belong to the union. Now, an employer 
may hire non-union workers who, if they wish, may 
join the union after they have been employed. 
4. Jurisdictional strikes were made 
illegal. This is a strike where two unions claim 
authority to do the same work. 
5. Secondary boycotts are also illegal. 
A secondary boycott is a refusal of one group of 
workers to handle goods coming to or coming from 
a plant where other workers are on strike. 
6. Other unfair labor union practices 
prohibited include attempts to force workers to 
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join a union, excessively high initiation fees, 
and featherbedding (practices whereby employees 
are paid for work not performed or unnecessary). 
In 1959 Congress passed the Labor Management 
Reporting and Disclosure Act of l959.(l) This act 
is known as the Landrum-Griffin Act. The most 
controversial of the seven titles of this act is 
the last one which amends the Taft-Hartley Act. 
The backers of this amendment claim it is necessary 
to curtail the power of certain labor leaders. 
Organized labor On the other hand believes t.his 
amendment deals only remotely, if at all, with 
labor reform. Unions claim that the primary 
purpose of these amendments are to bring about a 
massive shift in the economic balance of power 
between union and management in the following ways. 
First, local authorities, often hostile to unions, 
are given more definite controls over labor 
matters than they have enjoyed in the last twenty-
five years. Next, union's right to seek assist-
ance from fellow workers and sympathetic employers 
has been drastically curtailed. Third, the state 
courts have been granted jurisdiction in labor 
(1) u.s. Code, 1958, Title 29, Sections 
141-168 and Public Law 86-257, 86th 
Congress, 1st Session 
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disputes where the federal government will not 
accept jurisdiction. This eliminated the "No Man's 
Land" in labor relations.· 
Labor has used many devices to gain their 
objectives. The most important are the picket line, 
the boycott and the strike. These are worthy of 
further examination. 
fhe Picket Line in labor-management relations 
is the act of a union in assigning one or more 
people, usually carrying signs, to walk back and 
forth in front of an establishment to call atten-
tion to the existence of a dispute between the 
employer and the union. The picket line can have 
several purposes: (l) a conspicuous demonstration 
of the existence of a dispute; (2) a deterrent to 
employees' working in the establishment; and (3) a 
deterrent to customers' dealing with the estab-
lishment. This is the exact opposite of the union 
label story which encourages the positive approach, 
i.e. the purchases of union labeled goods. However, 
the lack of a label is a deterrent to the purchase 
of non-labeled goods. 
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The Ladies Garment Workers' training manual 
puts the function of the picket line succinctly 
when it states, MTo keep workers out of the plants 
and to let the public know there is a strike 11 .(l) 
Or, in the words of an Amalgamated Clothing 
Workers• pamphlet, "The picket line is charged 
with keeping strike breakers out of the plant and 
keeping goods, whether finished or unfinished, 
inside the plant".(2) 
The picket line is invariably, though by 
no means universally, a concomitant of the· strike 
and the boycott. However, there can be strikes 
without a picket line or a picket line without 
a strike.(3) 
Frequently the management agrees to limit 
its operation to maintenance of safety, in return 
for which the union agrees to keep only a token 
picket line going and admit the maintenance people 
through the picket line. 
A by-product of the picket line is that it 
deters union employees of other employers from 
entering the plant to make or pick up deliveries. 
(1) 
(2) 
(3) 
International Ladies Garment Workers' 
Uniont Handbook of Trade Union Methods (1937}, p 41 
How the Union Fights (no date) p 11 
J. Barbash, fhe Practice of Unionism 
(Harpers, 1956), p 227 
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At this point the Teamsters, more than any other 
union, become critical. Invariably the Teamsters 
will not go through picket lines of any kind. In 
general, crossing a picket line of another union 
is perhaps the most heinous offense against trade 
union morality. To the good union man honoring a 
picket line--no matter whose--represents the most 
elementary expression of union solidarity, and the 
man who crosses another union's picket line is 
only second to the scab as an obJect of scorn and 
as a transgressor of union morality. The secondary 
effects of the picket line can, on occasion, be 
more devastating to the employer than the strike 
itself. 
When a union has been unsuccessful in per-
suading the workers to join, or when a union feels 
that the employees are afraid to organize, then 
the unions will picket the business, even though 
there is no strike. This is known as "organiza-
tional picketing" or as the courts often call it, 
"stranger picketing•. The union justifies this 
type of picketing on the basis that establishments 
operating under non-union conditions endanger the 
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standards of the organized workers. In some 
situations, this picketing is carried on as a way 
pf placating the organized employers who are 
critical of the union's inability to establish 
union conditions in the whole competitive area. 
Under present law thirty days is the maximum time 
picketing can be carried on without an election 
petition being filed.(l) 
In our review of the provisions of the Taft-
Hartley Act with the Landrum-Griffin Amendments, 
we recognize that picketing today is not the strong 
weapon that it was in past years. Informational 
picketing( 2 ) is still permitted and this type has 
been carried on on occasions to promote products 
carrying union labels. 
However, picket lines usually are the outward 
sign of a dispute. When the general public sees 
people carrying signs walking back and forth in 
front of a business, it is feared that they auto-
matically conclude that there is a labor dispute. 
This image should be removed to enhance the success 
of informational picketing. A step in the right 
direction would be to remove the placards and the 
Title 29, u.s. Code, Sections 141-168 
Informational picketing--one or more 
people walking back and forth in front 
of a business handing out handbills 
containing information. 
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walking line. Why not replace it with well dressed 
union people passing out handbills? The label 
movement can benefit by this type of picketing 
because they have a story to tell. The material 
must be presented in an interesting manner so 
that the public will read it. Professional as-
sistance, such as a competent advertising agency, 
would undoubtedly contribute to the overcoming 
of this problem. 
The union label story can create an invisible 
picket line of customers who refuse to buy products 
produced by a non-organized shop. As sales of the 
non-organized manufacturers are affected by this 
insistance for labeled products, the invisible 
picket line beco•es a positive aid in both main-
taining the loyalty of union shops and at the same 
time bringing outside employers into the union 
realm. 
fhe Boycott, a refusal by a group to buy 
products of or to deal with a firm during a labor 
dispute, is another means of exerting pressure on 
an employer. 
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Section 8(e)(l) of the Taft-Hartley Act as 
amended by the Landrum-Griffin Act prohibits the 
secondary boycott. On the other hand, this same 
law does not prohibit an individual from purchasing 
labeled goods or from refraining from purchasing 
goods that do not bear the label. 
The boycott activities of organized unions 
have been under consistent attack. The secondary 
features of the boycott have borne the brunt of 
this attack. Criticism is generally put thusly: 
Why should an innocent third party be involved and 
subjected to pressure because of a dispute between 
an employer and the union? The union 1 s answer was 
and is that the innocent third party is not really 
innocent or really a third--in the sense of neutral--
party. 
(l) Section 8(e) states "It shall be an 
unfair labor practice for any labor 
organization and any employer to enter 
into any contract or agreement, express 
or implied, whereby such employer 
ceases or refrains or agrees to cease 
or refrain from handling, using, selling, 
transporting or otherwise dealing in 
any of the products of any other employer, 
or to cease doing business with any other 
person, and any contract or agreement 
entered into heretofore or hereafter 
containing such an agreement shall be 
to such extent unenforceable and void." 
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Prior to the Taft-Hartley Act and its amend-
ments, the secondary boycott was one o£, i£ not 
the strongest, weapons in organizational activities. 
At that time the opposition was almost psychotic, 
but labor with its limited membership was suc-
cesful in organizing industries and companies of 
tremendous power. Union leaders claim the same 
unyielding opposition is still prevalent in the 
South and Southwest and they lack a substitute 
for the secondary boycott to attain their objec-
tives. 
Could union label contracts fill the gap? 
A union label contract is an agreement whereby 
the union allows the employer to imprint the label 
on his product. To obtain the label, however, an 
employer must have one hundred percent of his 
employees in the union. The agreement also states 
that all goods used to make the product must have 
a union label. fhus, if unions demanded a union 
label contract in their negotiations they could 
have a weapon stronger than any boycott.(l) We 
(1) The provisions in the Labor Management 
Relations Act of 1947 forbidding unions 
to induce employees to strike against 
or to refuse to handle goods for their 
employer when an object is to force 
him or another person to cease doing 
, business with some third party does 
not in terms prohibit a secondary boy-
cott; a boycott voluntarily engaged in 
by a secondary employer for his own 
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saw in Chapter II the effect that this type of 
contract had for the cement workers. 
By use of the union label method all non-
labeled goods could be boycotted. Seventeen 
million union members, their families and friends 
refusing to buy goods that did not bear the union 
label, would be a most effective and legal boycott. 
The Strike is the union's maJor weapon in 
bargaining with employers. Union leaders claim 
that bargaining can be achieved only if the union 
is in a position to exercise an effective choice 
between working and not working. Most union leaders 
today believe that the strike should be held in 
reserve as a last resort. Engaging in a strike 
is risky. The strike may be lost--many have been--
and the loss of pay will not be offset at all; or 
the added gain which might be obtained, be striking, 
might not be worth the loss of wages and other 
inherent costs. 
business reason is not covered by this 
provision. Likewise a union is free to 
approach an employer to persuade him to 
engage in a boycott, so long as the union 
refrains from the specifically prohibited 
means of coercion through inducement of 
employees. N.L.R.A. 8(b), 4(a) as amended 
by Labor Management Relations Act, 1947, 
29 u.s.c., sections 158(b), 4(a) 
Local 1976, etc., v. N.L.R.B, (1958), 
337 u.s. 93 
Carpenters' District Council of Milwaukee, 
etc. v. N.L.R.B. 274 Fed. 2d 564 
The-eiployer can enter contracts not to use 
non labeled goods and this 1s not a violation 
of the act. See citations above. 
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Management, on the other hand,faces the risk 
of direct loss of business and the resulting profits, 
an increase in idle overhead costs and possiblf the 
permanent loss of customers and goodwill. 
The strike is the instrument which forces 
opposing parties, in order to avoid the costs of 
a work stoppage, to give serious consideration to 
their respective contentions. Thus, the strike 
threat and its occasional use is the force de-
pended upon to facilitate arriving at satisfactory 
settlements and are therefore instruments of 
bargaining. 
Since the threat of a strike would not be 
formidible without its occasional use, the strike 
will ever remain an ingredient of collective bar-
gaining and each side will probablf continue to 
blame the other for the str1ke.(l) 
The union label:,method, on the other hand, 
should reduce the need for a strike and the en-
suing risks. Instead of the threat of a strike, 
unions have the threat of a revocation of their 
label. 
(1) u.s. Senate SUbcommittee on Labor-
Management Relations of the Committee 
on Labor and Public Welfare, Factors 
in SUccessful Collective Bargaining, 
S2nd Congress, 1st Session, Washington, 
D.C., 1951, pp. 5-8 
- 93-
As a result o! the faft-Hartle1 and Landrum-
Griffin Acts, the union label has beoome one of 
the most important devices left to unions to 
enforce their demands. 
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Cll.APTER VI 
THE FUTURE OF PRODUCT IDENTIFICATION 
BY USE OF THE UNION LABEL 
"The label could be a very effective weapon 
in the hands of the labor movement in view of the 
legislation and everything else that is happening 
because we cannot limit ourselves merely to the old 
fashioned method of organizing." These are the 
words of David Dubinsky,(l) president of the 
International Ladies 1 Garment Workers, and they 
coincide with the messa.::;e of George Meany when he 
said, "We must use the union label method." 
The question that comes to mind is, "Is the 
union label ready to be used?" Mr. Dubinsky and 
other leaders believe it should be strengthened 
by making it a method which will appeal to con-
sumers. This can be accomplished by having one 
label, not hundreds of labels representing all 
unions,( 2 ) and focus all attention on that one 
label. This single label of labor "would appeal 
to the millions of workers and consumers."(3) 
(l) Union Label and Service Trades Depart-
ment AFL-CIO, Proceedings of the Fiftieth 
Conven{!on (Miami Beach, Florida, 1961) 
pp. 23 241 
(2) See Appendix A (3) Union Label and Service Trades Depart-
ment AFL-CIO, Proceedings of the Fiftieth 
Convention (Miami Beach, Florida, 1961) 
p. 239 
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If the labor movement could concentrate and estab-
lish one label, then labor could obtain the support 
of the entire labor movement and concentrate on 
that one label and make the consumers more con-
scious of it. 
A special committee of the AFL-CIO Union Label 
and Service Trades Department has worked on this 
single label and at the 1961 Convention made their 
report together with a model of the single label. 
This report has been sent to the Executive Board 
of that department for recommendations at the 1963 
Convention.(l) 
Hr. Dubinsky in his talk to the convention also 
recommended that all AFL-CIO members contribute one 
dollar for the promotion of the Union Label. This 
would allow twelve million dollars to be spent in 
one year in promoting the label--this would create 
an impact. This would involve all union members 
in the label program. It would give a sense of 
comradeship to all members as they would all be 
united under one label. Those unions which do not 
use a label would now be using one. 
(1) Un~on Label and Service Trades Depart-
ment AFL-CIO, Proceedings of the Fiftieth 
Convention (Miami Beach, Florida, 1961) 
pp. 318-322 
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~he single label plan which has the endorsement 
of many union leaders would also solve one of the 
major problems facing the union label--recognition. 
Many people believe that the union label should 
be made a standard of quality. George Meany in his 
address at the 1961 Convention of the AFL-CIO Union 
Label and Service Trades Department stated that he 
had received many letters from people who bought 
union labeled goods who were not satisfied with the 
quality of the product purchased. This shows that 
the union label is being looked upon as a symbol of 
quality. The unions should take, and are taking, 
action(l) to see that the consumer can rely on the 
label only as a symbol of skilled workmanship. It 
is a marketing axiom that no promotion can sell an 
inferior product more than once.< 2> However, 
quality has been passed over by the unions because 
it plays such a minor role in the demand for goods 
that are labeled. A #2.98 sun dress can have the 
same label as a 815.00 sun dress. The buyer rec-
ognizes that the more expensive dress is of better 
quality. To promote the label as a symbol of 
quality would be misleading. The unions have 
(1) 
(2) 
International Ladies' Garment Wokers, 
Pamphlet "ready to Serve" (no date) 
Richard D. Crisp, Marketing Research 
(New York, McGraw Hill, 1957) p. 591 
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never attempted to encourage the demand for labeled 
goods by making the label a mark of superior mate-
rial or workmanship. Unions are not organized to 
further the interest of any particular part of the 
working force but to establish conditions for the 
trade as a whole. If the label was made an instru-
"-
ment for aiding those workers employed on quality 
goods its power would be restricted. 
The Unions bJ means of the label have a won-
derful opportunity to create a spirit of cooperation 
with management.{l) 
B7 encouraging the purchase of goods carrying 
a label, unions are promoting the products of an 
emplo7er who is hiring union help and working them 
under union conditions. This gives an advantage 
to a union employer as he receives advertising 
which is paid for b7 the unions. 
Any effective promotion of the union label 
requires an organization that can do the job de-
manded. The AFL-OIO Union Label and Service Trades 
Department has been entrusted with this responsi-
bility. Through its Executive Council all the 
(1) Union Label and Service Trades Depart-
ment AFL-OIO, Proceedings of Fiftieth 
Convention (Miami Beach, Florida, 1961) 
PP• 162-166 
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work throughout the country originates from its 
main office in Washington, D. c. Recognizing the 
fact that various sections have different problems, 
and that it is costly to travel, the Executive 
committee has requested that permission be granted 
to divide the country into four or five districts(l) 
and have a full time employee in charge of each 
section. This would give better service to local 
Union Label and Service Trade Councils. It would 
allow the Department to be represented at more 
conventions, educational meetings, outings, fairs, 
etc. This would permit better organization, super-
vision and follow through on the label program. 
To accomplish this, additional funds are 
required. These funds could be obtained in one 
of three ways: 
(l) 
(2) 
l. A special assessment on all members 
ot the unions, in the amount of 
one dollar.( 2 ) 
2. Have all affiliated national and 
international unions not already 
paying per capita tax on their full 
Union Label and Service Trades Depart-
ment AFL-CIO, Proceedings of Fiftieth 
Convention (Miami Beach, Florida, 1961) 
pp. 182-190 
David Dubinsky address to Fiftieth 
Anniversary Convention, Union Label and 
Sertice Trades Department AFL-CIO,Pro-
ceedinfs of Fiftieth Convention (l9bi) 
PP• 23 -241 
- 99 -
membership do so, rather than the 
number they now pay to the Label 
Department.(!) 
3. A combination of the above. 
Any of the above methods would provide the 
central body with adequate funds to reorganize 
their administrative structure and supply ample 
funds for the promotion of the union label. 
The Union Label and Service Trades Department 
receives very poor financial support from the various 
national unions.( 2) It receives assessments from 
the various unions only on the number of workers 
covered by union label agreements. The Cement, 
Lime and Gypsum Workers in two years ending J~ly, 
1961, paid only 1521.73 for 16,000 to 17,000 
workers covered by union label agreement.(3) 
However this union has in excess of 20,000 mem-
bers. The International Brotherhood of Electrical 
Workers with a membership of about 750,000, for 
the same two year period, paid only ll8,ooo.< 4> 
(l) 
(2) 
(3) 
( 4) 
Union Label and Service Trades Depart-
ment APl-CIO, Proceedings of Piftieth 
Convention (Miami Beach, florida, 1961) 
~0
Jee Appendix Q. 
Union Label and Service Trades Depart-
ment AFL-OIO, Proceedings of Fiftieth 
Convention (Miami Beach, Florida, 1961) 
pp. 223-226 
Ibid, P• 134 
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A selling job is necessary with the union 
membership to gain their cooperation in promoting 
the label and providing the money to carry out 
the program. The members themselves must be made 
to realize the tremendous power they possess. They 
must be educated to the fact that whenever they 
demand a union labeled product they are providing 
added security for themselves and their future. 
Manufacturers of all types of goods have spent 
millions educating the American consumer to brand 
names. The purpose of this being to have the con-
sumer request or at least recognize their brand 
when buying and thus act as an indirect salesman. 
With few exceptions unions have not done this. 
If the unions will work together and promote 
the label, it is claimed that their strikes, 
boycotts and picketing will be unnecessary and 
non-union employers will ask to be organized. 
Fa~ fetched? No. The I.L.G.W., by spending a 
million dollars per year, has accomplished this. 
Non-union employers asked to be organized so they 
could use the label.(l) 
(1) David Dubinsky, President of the I.L.G.W., 
Union Label and Service Trades Department 
AFL-OIO, Proceedings of Fiftieth Conven-
~ (Miami.Beaoh, Florida, 1961) p. 5 
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In promotiona1 ventures it is necessary to 
decide how to reach the consumer. The union label 
movement is fortunate 1n that it has availab1e 
a union press to aid it in its work. There are 
over three hundred AFL-CIO publications.(l) The 
label movement can ~each about seventeen million 
union members through the union press. The labor 
press through editorials, exhibits, and news 
articles can carry on a year round campaign of 
"Buy Union Label.•( 2 ) It should be noted that 
in addition to making use of the free cooperation 
that the labor press gives, paid ads should also 
be used to obtain prominent positions in the news-
papers and magazines. 
(1
2
) Advertising Age, January 27, 1958 ( ) The following is provided as2an illus-
tration of the effectiveness of the 
labor press and is gathered from 
~diascope, June 1960. In 1955 a de-
tailed survey of consumer preferences 
among readers of the railroad labor 
magazines was undertaken by Media and 
Markets, a business research organiza-
tion. A total of 6,676 questionnaires 
were mailed to conform with geographic 
circulation patterns throughout the 
u. s. Each questionnaire consisted of 
four pages with nearly 100 queries. 462 
usable forms were returned. The results 
of the survey showed that 89.2% read 
their magazines regularly, 35.3% read 
each issue in entirety, 49.3% read most 
of it, and 47.4% subscribed for more 
than 10 years. Average readership per 
copy was 2.33; 69% of wives were among 
regular readers. 
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With a labor press that can be counted on to 
present its story to the union members, the questions 
that arise are (1) will it do any good to educate 
these seventeen million unionists and their fam-
ilies and (2) are these families in a position to 
demand union goods? 
• For many years there had been a scarcity of 
information concerning union members and their 
families. In 1960 the Survey Research Center of 
the University of Michigan, which conducts an 
annual survey of American families, included a 
questionnaire concerning union membership for the 
first time. The composite picture of the average 
union family that emerges from the data turns out 
to be very close to the image of the typical 
family. The breadwinner is between 35 and 44 
years of age, has been married more than ten years 
and has completed at least two or three years of 
high school. A majority of the families have 
become homeowners. Union families generally show 
a higher level of income than non-union families. 
More than three fourths of the union members earn 
between $3,000 and $7,500 in wages, and a majority 
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receive more than #5,000 per year. About one 
fourth of all union families include a second wage 
earner and this wage earner contributes about 
$2,000 per year. Over three-quarters of union 
families have liquid assets between $500 and 
$1,000 and 90% reported that they hold life in-
surance. The survey results point out the cumu-
lative effect of the changes in American life 
over the past twenty-five years. The status 
of the average union member and his family has 
improved to the point where they stand generally 
above their non union counterpart.(l) 
Looking at the union family, one can readily 
see the impact that these seventeen million 
families can create on the economy. Ninety per 
cent of union members have some insurance. At 
the present time, the Insurance Workers of America 
are attempting to organize the Prudential Insur-
ance Agents. Think what an effect there would be 
if all the present union members who hold Prudential 
Insurance told their insurance agent they are only 
going to continue to carry insurance with an agent 
(1) AFL-CIO American Federalist, 
February 19or-------
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who wears a union label button; and will only buy 
future insurance from a union member. Organization 
would become much easier. SUbstitute this situa-
tion to any other one and the union members can 
aid the organization of any non union shop or 
store. 
It is easily seen that the union members. 
because of their place in the society, constantly 
are buying goods--both necessities and luxuries. 
Their favoring union label products could well 
/ 
mean the difference between unionism successfully 
growing or remaining in its present state of 
stability without growth. 
For its future, the union label should not 
be promoted only to union members. We have seen 
that the union members should be the first to work 
for and demand union labeled goods. However, 
there is the other segment of the population, the 
unorganized worker. Time, effort and money should 
be expended to educate him. With adequate funds, 
more promotion by radio, television, newspapers 
and magazines can be done. ~he more that is done, 
the better chance unions have of enlisting the 
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general public to their cause. Educating the 
general public to the union label story will be 
a harder and more expensive undertaking than edu-
cating the union members. !he union label in its 
strongest hours always was linked with a national 
theme such as "Bu.y goods made by white men", or 
"Eliminate tenement help", and "Eliminate child 
labor". All of these themes appealed to the 
American's sense of right and whether the union 
label helped promote them or they helped promote 
the union label may well be argued. The fact 
remains that the union label enjoyed its greatest 
prominence when coupled with a national theme. 
Not too long ago, the American unions started 
a campaign to "Buy American". This was to be tied 
in with the union label. !his would have a na-
tional theme that the American people could rec-
ognize. However, certain unions were opposed to 
it primarily because a portion of the goods pro-
duced by them were shipped abroad to the foreign 
markets. The members of these unions, the ma-
chinists for one, realized that foreign countries 
would retaliate against American goods and their 
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jobs would be in jeopardy; therefore, the unions 
that were producing goods for foreign consumption 
were against the slogan of "Buy American". Aside 
from the direct bearing which this slogan had on 
unions it also had a tremendous bearing on the 
good of the country. The United States still 
sells more abroad than it buys abroad. Given our 
foreign exchange position and the cold war reality 
there is a need for improving the foreign market 
for American production. With the tremendous 
increase in American production there will be a 
need for finding new markets. New nations and 
peoples are demanding more goods so it was impor-
tant for the best interest of the country to stop 
the "Buy American*' slogan. 
But, by promoting the union label the unions 
are indirectly saying "Buy American" because the 
label represents goods produced by organized 
workers being paid !air wages, and working under 
sanitary and safe conditions in the United States. 
Such a promotion should be viewed favorably by 
American manufacturers as a way to promote United 
States goods without offending. 
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One of the purposes of label promotion is to 
create a favorable image. fhis image can be 
"American", uSkilled Workmanship", "Labor-Management 
Cooperation" or any one of many images that will 
appeal to the American buyer. It can·also be used 
to erase the gangster image of unions. By using 
the label properly it is possible to do indirectly 
what could not be done directly. This demands aid 
by professional people in the fields of public 
relations, advertising, etc. 
If union members are converted to the union 
label then the problem of obtaining the endorse-
ment of the general public will be minimized. 
This is the challenge to the Union Label. 
The unions can only remain strong with continued 
growth. Unionism has not been growing and in the 
past few years present methods of organization 
have not been successful. Legislation has been 
enacted to hold unions in check. There remains 
an effective device for unions--the promotion of 
the Union Label. Jducating union membership to 
buy only union labeled goods will bring into play 
the union's greatest weapon. This weapon is the 
economic weapon(l) of the dollar. 
(1) Union Label and Service Trades Depart-
ment AFL-OIO, Pamphlet No. 7 
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63. Amalgamated Meat Cutters and lutcher Workmen of North 
America 
14. tnternaflonat lrotherhood of Firemen and Oilers 
65. International hsoclallon of Fire Fl&hlors 
66. United Glass and Ceramic Workers of North America 
61 , International Ladles' Garment Workm' Union 
68 . International Union of Journeymen Horse Shom of U, S. and 
Canada 
69. International Leather Good1, Plastle. and No11ity Workers' 
Union 
70. International Association of Mach ln l1fl 
11. United Furniture Workers of America 
12. National Association of Broadcast Employes and Technicians 
73. International Association of lr ldce, Structural .r. Ornamental 
I ron Workers 
74, Seafarers International Union of North Amer ica 
15. In ternational Lonashoremen 'l Assoc iation 
16. Retail, Wholesale and Oepartment Store Un ion 
77. Operative Plasterers' and Cement Masons' International Asso-
ciation of lhe United States and Canada 
ll . National Assoc ia tion of letter Carriers 
19. Commun ica tions Workers of America 
UL A STD-1 
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APPENDIX B 
ESTIMATED DISTRIBUTION OF NATIONAL AND INTERNATIONAL 
UNIONS BY PROPORTION OF WOMEN 
NUMBER OF 
ALL WOMEN IN 
NUMBER UBIONS THOUSANDS PERCENT 
All 185 100% 3274 100 
No Women Workers 48 25.9 
Under 1~ 59 31.9 171 5.2 
10 & Under 20 . 23 12.4 570 17.4 
20 & Under 30 11 5.9 157 4.8 
30 & Under 40 9 4.9 467 14.3 
40 & Under 50 10 5.4 473 14.4 
50 &: Under 60 6 3.2 279 8.5 
60 & Under 70 10 5.4 376 11.5 
70 & Under 80 5 2.7 661 20.2 
80 & Under 90 1 .5 28 .9 
90 & Under 100 3 1.6 93 2.8 
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3. 
4. 
5. 
6. 
7. 
8. 
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12. 
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APPElfDIX 0 
NATIONAL AND INTERNATIONAL UNIONS 
WITH 100,000 OR MORE MEMBERS (1960) 
Teamsters (Ind.) ••••••••••••••••••• 
Steel . ............................ .. 
Automobile ••••••••••••••••••••••••• 
Machinists ••••••••••••••••••••••••• 
Carpenters ••••••••••••••••••••••••• 
Electrical (IBEW) •••••••••••••••••• 
Mine (Ind.) •••••••••••••••••••••••• 
Garment, Ladies 1 ••••••••••• •- ••••••• 
Hotel •••••••••••••••••••••••••••••• 
Hod Carriers ••••••••••••••••••••••• 
Clothing ••••••••••••••••••••••••••• 
Retail Clerks •••••••••••••••••••••• 
Meat Cutters ••••••••••••••••••••••• 
Railway & Steamship Clerks ••••••••• 
Engineers, Operating ••••••••••••••• 
Electrical (IUE) ••••••••••••••••••• 
Building Service ••••••••••••••••••• 
Musicians •••••••••••••••••••••••••• 
Oommunications ••••••••••••••••••••• 
Plumbing ••••• •••.•••.•••••••••••••• 
State and County ••••••••••••••••••• 
Painters ••••••••••••••••••••••••••• 
Textile Workers (TWUA) ••••••••••••• 
011 •••••••••• .•••.••••••••••••••••• 
Pulp •••••••••••.••••••••.••.••••••• 
Rubber •••••••••• ••••••••••••••••••• 
Maintenance of Way ••••••••••••••••• 
Electrical (UE)(Ind.) •••••••••••••• 
Railroad Trainmen •••••••••••••••••• 
Bricklayers •••••••••••••••••••••••• 
Iron Workers ••••••••••••••••••••••• 
Retail, Wholesale •••••••••••••••••• 
Boilermakers ••••••••••••••••••••••• 
Papermakers •••••••••••••••••••••••• 
Letter Carriers •••••••••••••••••••• 
Transport Workers •••••••••••••••••• 
Street, Electric Railway ••••••••••• 
Railway Carmen ••••••••••••••••••••• 
Printing Pressmen •••••••••••••••••• 
Typographical •••••••••••••••••••••• 
Packinghouse ••••••••••••••••••••••• 
Sheet Metal Workers •••••••••••••••• 
Mine, Mill (Ind.) •••••••••••••••••• 
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1,484,433 
1,152,000 
1,136,140 
898,139 
800,000 
771,000 
600,000 
446,554 
443,000 
442,473 
377,000 
342,000 
333,482 
300,000 
291,000 
287,937 
272,000 
266,618 
259,917 
251,273 
210,000 
192,568 
192,000 
174,000 
170,544 
170,000 
164,447 
160,000 
159,384 
155,000 
147,982 
143,300 
140,000 
140,000 
138,000 
135,000 
132,100 
125,000 
113,903 
105,033 
102,598 
100,000 
100,000 
J.. 
2. 
3. 
4. 
5. 
6. 
1· a. 
9. 
10. 
11. 
12. 
13. 
14. 
15. 
16. 
17. 
18. 
19. 
20. 
21. 
22. 
23. 
24. 
25. 
26. 
27. 
28. 
29. 
30. 
31. 
32. 
33. 
34. 
35. 
36. 
37. 
38. 
39. 
40. 
41. 
42. 
43. 
.APPENDIX 0 
PER CAPITA TAX BY UNIONS TO 
UNION LABEL AND SERVICE TRADES DEPARTVillNT 
FOR TWO YEllS 
Teamsters ••••••••••••••••••••••• 
Steel ••••••••••••••••••••••••••• 
Automobile •••••••••••••••••••••• 
Machinists •••••••••••••••••••••• 
Carpenters •••••••••••••••••••••• 
Electrical (IBEW) ••••••••••••••• 
Mine (Ind) •••••••••••••••••••••• 
Garment, Ladies'•••••••••••••••• 
Hotel ••••••••••••••••••••••••••• 
Hod Carriers •••••••••••••••••••• 
Clothing •••••••••••••••••••••••• 
Retail Clerks ••••••••••••••••••• 
Meat Cutters •••••••••••••••••••• 
Railway & Steamship Clerks •••••• 
Engineers, Operating •••••••••••• 
Electrical (IUE) •••••••••••••••• 
Building Service •••••••••••••••• 
Musicians ••••••••••••••••••••••• 
Communications •••••••••••••••••• 
Plumbing •••••••••••••••••••••••• 
State and County •••••••••••••••• 
Painters •••••••••••••••••••••••• 
Textile Workers (!WUA) •••••••••• 
011 ••••••••••••••••••••••••••••• 
Pulp •••.•........•.•..•••••••••• 
Rubber •••••••••••••••••••••••••• 
Maintenance of Way •••••••••••••• 
Electrical (UE)(Ind) •••••••••••• 
Railroad Trainmen ••••••••••••••• 
Bricklayers ••••••••••••••••••••• 
Iron Workers •••••••••••••••••••• 
Retail, Wholesale ••••••••••••••• 
Boilermakers •••••••••••••••••••• 
Papermakers ••••••••••••••••••••• 
Letter Carriers ••••••••••••••••• 
Transport Workers ••••••••••••••• 
Street, Electric Railway •••••••• 
Railway Carmen •••••••••••••••••• 
Printing Pressmen ••••••••••••••• 
Typographical ••••••••••••••••••• 
Packinghouse •••••••••••••••••••• 
Sheet Metal Workers ••••••••••••• 
Mine, Mill (Ind) •••••••••••••••• 
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• a,aoo.oo 
7,200.00 
7,200.00 
18,000.00 
13,125.00 
4,800.00 
--8,625.00 
27,000.00 
15,600.00 
--5,796.00 
2,500.00 
2,400.00 
l-,350.00 
2,500.00 
3,6oo.oo 
3,600.00 
3,6oo.oo 
2,239.00 
1,050.00 
--3,600.00 
6,000.00 
4,800.00 
1,350.00 
7,200.00 
35,632.00 
30,300.00 
APPENDIX D 
GLOSSARY OF TERMS 
Boycott ••••••••••••••• Refusal to buy the products of, 
or deal with, a firm as a means 
of exerting pressure during a 
labor dispute 
Hot goods or cargo •••• Produced by strike breakers or 
workers hostile to a union, 
which union members resent 
having to handle or use 
Secondary boycott ••••• Refusal to deal with or buy 
goods or services from a firm 
which is a customer or supplier 
of an employer with whom the 
union has a dispute, thereby 
attempting to bring economic 
pressure to bear on the employer 
involved in the primary dispute 
Union Label ••••••••••• An identifying mark registered 
with a dulJ constituted authority, 
placed on goods to show they were 
produced by union labor or in a 
shop which deals with organized 
labor and has the right to use 
the union label. Most union 
members pledge to give preference 
in their buying to products 
bearing the union label. 
Closed Shop ••••••••••• Agreements between an employer 
and a union under which only 
members of the union may be 
employed. Prohibited by the 
Taft-Hartley Act except in cases 
ot agreements which were made 
previously and are still in 
effect 
- ll3 -
Landrum-Griffin Act ••• Amends Taft-Hartley to strengthen 
the secondary boycott provisions; 
outlaws 'hot cargo' clauses (an 
agreement to prevent the trans-
porting of non union goods) in 
contracts and make organizational 
and recognitional picketing ille-
gal under certain conditions 
Knights of Labor •••••• An American labor organization 
whioh dominated the labor move-
ment in the United States from 
1877 to 1887. It was established 
in 1860 as a secret organization 
for the protection of its members 
against any form of persecution 
by employers. The order espoused 
a wide range of objectives during 
its half cent~ry of existence. 
It sought in the long run to 
organize •every department of pro-
ductive industry' but its immedi-
ate goal was to employ 'organized 
effort and cooperation' to obtain 
and retain both employment and just remuneration for its members. 
The Order fought for the adoption 
of industrial safety measures, 
equal pay for both sexes for 
equal work, an eight hour work 
day, child labor laws, discussion 
and conferences instead of strikes 
although one of its first actions 
was to create a strike fund. After 
reaching its zenith in 1886, the 
Order began to lose strength 
rapidly because of strike failures 
and inroads on its membership by 
various craft unions coming into 
existence at that time. Even though 
the Knights of Labor continued as 
an organization well into the 20th 
century, its importance was gone 
by 1893. Later the bulk of its 
members filtered into the American 
Federation or Labor and other craft 
unions. In 1917 the organization 
was officially dissolved. 
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Union Shop •••••••••••• ~he strongest form of union 
security permitted under the 
Taft-Hartley Act. Under this, 
while the employer is not re-
stricted as to who may be hired, 
all employees must become mem-
bers of the union within a 
specified period of time and 
continue to be members in good 
standing. Illegal in states 
which have 1right to work laws' 
Union Label Oontract •• An agreement whereby the union 
allows the employer to imprint 
on his product the union label. 
To obtain the label the employer 
must have 100,% of his employees 
in the union. Some agreements 
also state that all goods being 
used to make the product must 
have a ~ion label. 
Union Shop Card ••••••• A printed sign which is dis-
played in the window or on the 
wall of all shops and business 
places, the employees ot which 
are unionized. 
Union Service Button •• A badge or insignia with the 
union label imprinted on it and 
worn by union members. 
Informational 
Picketing •••••••••• One or more people walking back 
and forth in front of an estab-
lishment handing out handbills 
with information for the general 
public 
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APPENDIX E 
AFL-C 10 UNION-11\DtJSTR IES SHOW 
PCilTLAN>, ffiEGON 
LIST OF EXHIBITCJlS 
- - ~ -- - - - -- - - - - - - -- ~ --- ~ -- - -- - - - - - --- - -Name of Exhibitor Booth Assignment 
- -- - -- -- ---- - - - -- -- - --. ---- -- --- - - - - - -
, AC~E SIGN COMPANY 355 
AIR FCilCE, U. S. 428 and 429 
ALLIED ERINI'Ii'l; 'IRADES COU!'{;JL, PORTLA~ 723 and 724 
AmRICAN FEDERATION OF LABCJl 00 COI'rnESS AFL-CIO EXHIBIT AREA (ARENA) 
Of IM>USTRIAL fEGANIZATIONS 
. #UERICAN TOBACCO COMPANY Ul7 thru 1120 
AUXILIARIES, NATIONAL AFL-CIO 108 and 109 
BAKERY AN:> COI'ft:CTIOt'ERY WfEKERS INf 'L. 419 thru 422 and 450 thru 453 
UNION, MERICAN 
BARBERS, HAmDRESSERS, C<5METOLOGISTS 00 
FBOIRIETtnS INr'L. UNION OF AlrERICA, 218 thru 222 and 249 thru 253 
THE JOUU'£Yl'£N 
- BARKER MANUFACTIBirii COMPANY 916 
' BASTIAN lEOS. COMPANY 433 
. BELL TElEPHONE, PACIFIC NCRTIMEST 801 tbru 803 
BIBlES, UNION LABm MEI\'lfEIAL 132 and 133 
BOOI ANP SHOE WORKERS' UNION 815 thru 819 
• BOY SCOUIS OF AERICA, NATIONAL COU1'£IL 441 and 442 
'11EWERY, FLOUR, CEREAL, SOFT DRINK AN: 
D ISTILI.ERY WatKERS OF A., INr 'L. UNION 902 
OF UNITED 
BRICKLAYERS, MASOi\5' Am PLASTERERS' IN!' 'L. 300 - 307 and 331 thru 338 
UNION OF AMERICA 
WOAVCAST EMPLOYEES 00 TECHNICIA~, NAT'L. 
ASSN. OF 500 
• BHMN & WILLIJUSON TOBACCO COOPmATION 509 and 510 
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BUS DRIVERS (AMALGAMATED ASSN. OF Sl'REET 533 thru 537 
AMJ ELECTRIC RAIU'IAY EMPLOYE~ OF A.) 
CAI'£ER FOUM>AT ION, Ir£., THE ELEANm 
ROOSEVELT 514 
CARPENTERS Ai'£ JOII\ERS OF AA£RICA, UNITEX 200 thru 207 
BROTHERHO({I (F 231 thru 238 
CHEMICAL Wffil<ERS UNION, INI'ERNATIONAL 100 - 101 
CIVIL SERVICE COMMISSION, U.S. 212 
(Bureau of Retirement and Insurance) 
CLERKS, UNITED FEDERATION OF P<l>TAL 102 thru 107 
ClERKS INtERNATIONAL ASSN., RETAIL 808 thru 812 & 822 thru 826 
CLOIHI1'17 WCRKERS OF MERICA, AMALGAMATED 515 and 516 
COAST GUARD, U. S. 605, 606 and 607 
COMMITTEE ON POLITICAL EDOCATION 925 and 926 
COMMUNICATIO!"f; Wffil<ERS OF AMERICA 801 thru 803 (sharin" with 
Telephone Company) 
DOLL Al\D TOY W<RKERS OF THE U.S. AW 527 thru 532 
CANADA, INTERNATIONAL UNION OF 
ELECTRICAL W<BKERS, Hll'ERNATIONAL BROI.PD. 316 thru 322 and 349 thru 353 
OF 
• EL<ESSER -HEYt'EMANN COMPANY 521 
EMERGEC(;Y PLANNIMi, OFF ICE CF 120 
El'CYCLOPAEDIA IEITANNICA, It(:. 917 
FmE FIGHTERS, INr'L. ASSN. OF 1109 thru 1112 
GARMENI' W<RKERS OF IUER ICA, UNITED 522 and 523 
· GEl\ERAL LEASII'i; CffiPOOATION 122 
GLASS BorTLE BLOWERS ASSOCIATION OF 728 & 729 - 827, 913, 927, 1013, 
THE U.S. Af'l) CANAr A 1027, 1027 -A, 1028 and 1029 
GOVERNENr EMPLOYEES, APIERICAN FED. OF. 215 
GIAIN MILLERS, AMER !CAN FEDERATION OF 123 thru 127 
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·GREAT SOUTHWESTERN LAND CCK'ANY, INC. 2lQ and 211 
. H~OVER CC ~ANY, TilE 
HCTEL !.ND RESTAURANI' Er.FLCYEES 11ND 
CARTENDERS INTERNATIONAL UNICN 
1:-JDUSTRI:~ UNICN DEPt\RTfi£NT, AfL-CIC 
INDUSTRiilL t"JU1I\ERS OF MERICA., INTERNATICNAL 
UNION, .·'LL!i.!:D 
INTERICR DEPt.RTI'El\lT, U. S. 
IRCN \1/0RI'.ERS~ LCC!J.. 29, Il\lT'L. :t.SSN. CF 
BRIDGE, STRUCTURAL <'JJJ CRNAliEl\TAL 
IRON ~JORKErtS: UJTEP..NATICNAL ASSN. CF 
BRIDGE, STllUCTUHAL iJ\10 C<RNMENTAL 
LULR, U. S. DEPARTMENT CF 
L •mNiJRY AND DRY CLEANING INTEt1NATICNAL 
UNION, AFL-CR 
• L7 CCMP:.NY, INC., THE H. J. 
LETTEH Cfu1RIERS, NATIC NAL r..SSN. C F 
• LIGGETI & MYEllS TCBACCC CCMPANY 
Mi£HINISTS, INTERNATICNAL 1l.SSN., 
iJISTRICT LCDGE NC • 24 
i'tiARITir£ TRJWES DEP.t-.RTME~'T, t-..FL-CIO 
J\EiLT CUTTERS AND BUTCHER d0RK!\£N ( F 
f\{ RTH AMERICA, ;,1\WEAM;::,TED 
l'iE~DRikL BIBLES, INC. 
• MILLERS' JE~illLRY COMPANY 
NATIONAL AERCNAUTICS ~ SPHCE ADMIN. 
• NATICNAL BISaJIT COP.FANY 
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1011 & 1012 - 1025 & 1026 
710 thru 719 
903 
224 thru 229 
255 thru 260 and 
324 thru 329 
358, 359 and 360 
1123 
1124 thru 1126 
400 and 401 
431 and 432 
721 
102 thru 107 
246 
1113 and 1114 
503 thru 506 
700 thru 708, 800, 814, 900, 914, 
1000, 1000-A, 1001, lOGe, 1014 and 
1103 thru 1108 
807 and 821 
1116 
310 & 311 - 341 & 342 
356 
- 4 ... 
o NCBLECRAFT CCIWPANY 
• ~lORTH~lEST NATURAL GAS <Xi\FANY 
llllliGCN AFL-CIC 
· OREGON ~EllCHANDISZRS 
FHf'..'TERS, DEOORtLTCRS AND PAPERHANGERS 
C F Ai':ERICA, BRCTHERHOOD GF 
PHILIP bDRRIS, INC. 
PL:'.STERERS' & CEfiENT ~LD.SCNS' INT'L. 
f!.SSN. , CPERATIVE 
' PCilTLAND GENERAL ELECTRIC C<.'MPAAY 
PCRTLAfJD REPCRTER 
PCST OFFICE 
PCTTERS, TH2 INI'EHNATICNAL BROTHERHOOD 
lF CPEHATIVE 
PliNT!l\G PRESS~EN AND ASSISTANTS' UNICN 
OF OORTH MERICA, INTERNATIONAL 
RAILROffi> UNIONS 
R.LULWAY El\PLCYES OF iJiERICA, Al'r1ALGAW.TED 
ASSN. OF STREET AND ELECTRIC 
• REYr·XJLDS t1ETALS CL MP ANY 
SEJ.FARERS INTERNATICNAL UNICN CF N. t .• 
SC~IAL SECURITY 
STAGE EMPLOYES AND lii VING PICTURE 
MACHINE CPERft.'KRS CF niE U.S. AND 
CANiillA, INT'L. ld.LIANCE CF IHEATRICAL 
STATE, XUNTY AND rlJNICIPAL El\I'LOYEES, 
.:fiERICAN FEDEr~TION CF 
STEAMFITI'ERS UNION NC. 235 
STOVE ffjUNTERS INTERNATIONAL UNION 
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601 
726 
1121 and 1122 
722 
404 thru 407 and 435 thru 438 
501 and 502 
1001 thru 1003 and 1015 thru 1017 
121 
600 
102 thru 107 
412 thru 414 and 443 thru 445 
312 thru 315 and 343 thru 346 
602 
533 thru 537 
243 and ?44 
503, 504, 505 and 506 
402 
608 thru 616 
901 and 915 
804 and 805 
110 thru 118 
- 5 -
• TELEPOONE 001\PANY, PACIFIC M)RTHWEST BElL 801 thru 803 
TEXTILE L'JCRKEBS CF AMERICA, UNITED 424 thru 427 and 455 thru 458 
TREhSURY DEPARTbENT, U.S. SAVINGS BONDS 
DIV!SICN 357 
TOBJi.CCC 'JJCRKERS INTERNATICNAL UNICN 507 and 508 
UGN 214 
UNION Lh3EL .:.ND SERVICE TRADES DEPT. 128 thru 131 
UNICN LAOCR LIFE INSURANCE CCI'4'ANY, THE 911 and 912 
UNION Li~OCR f£r.DRii\L BI3LES 132 and 133 
l'PHC'LSTERERS' INTERNATICNAL UNION 
OF NCRTH A:.ERICA 1115 
• U-SAVE COMPANY 722 
lU.SHINGTON STATE FEDERATICN CF CAriD AND 241 
Lf.BEL CCUNCILS 
WP.SHINGTCN S':LATE L.·J3(,R (kUNCIL, Aifl..-CIC 241 
WESTERN UNION TELEGRAPH CC ill' ANY, THE 725 
, ~'JHITE STAG MtlJIDFACTURING CCMPANY 245 
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.APPDDIX l'l 
SAMPLE PROCLAMATION FOR .. UNION LABEL WEEK" 
SEPTEMBER 3 - 9, 1962 
The very foundation of our nation's economy 
is based upon the ability of the working people of our land 
to be able to buy back the fruits of their toil; and 
WHEREAS, The Union Labels, Shop Cards and Service Buttons 
of the unions of the American trade union movement are living 
symbols of improved conditions, better wages and increased 
security brought to the workers of our land through the 
attainments of the trade union movement and through the 
processes of collective bargaining; and 
WHEREAS, The American ~ederation of Labor and Congress 
of Industrial Organizations and its national Union Label and 
Service Trades Department, which sponsors and produces 
UNION LABEL WEEK, have unanimously designated the period 
September 3-9, 1962, as UNION LABEL WEEK: 
NOW, THEREFORE, be it known that I, 
------------------' 
Governor of the State of ------------' do hereby proclaim 
the week of September 3rd through September 9th, 1962, as 
UNION LABEL WEEK 
in -------------------- and call upon all citizens to 
observe this week as a tribute to organized labor. 
Given under my hand and the Seal of the Office of 
Governor of ------- this ___ day of 1962. 
(Signature) ______________________ _ 
(SEAL) 
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APPENDIX F2 
SAMPLE PROCLAMATION FOR "UNIO:I LABEL WEEK" 
September 3 - 9, 1962 
- - - - - - - - - -
WHEREAS, The very foundation of our nation's economy 
is based upon the ability of the working people of our land 
to be able to buy back the fruits of their toil; and 
WHEREAS, The Union Labels, Shop Cards and Service Buttons 
of the unions of the American trade union movement are living 
symbols of improved conditions, better wages and increased 
security brought to the workers of our land through the 
attainments of the trade union movement and through the 
processes of collective bargaining; and 
WHEREAS, The American Federation of Labor and Congress 
of Industrial Organizations and its national Union Label and 
Service Trades Department, which sponsors and produces 
UNIOB LABEL WEEK, have unanimously designated the period 
September 3-9, 1962, as UBION LABEL WEEK: 
NOW, T.HElliFORE, be it known that I, 
Mayor of the Oity of--------------' do hereby proclaim the 
week of September 3rd through September 9th, 1962 as 
UNION LABEL WEEK 
in------------------ and call upon all citizens to 
observe this week as a tribute to organized labor. 
Given under my hand and the Seal of the Office of 
Mayor of this day of 1962 
(Signature) ______________________ _ 
(SEAL) 
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NEWS RELEASE 
UNION LABEL AND SERVICE TRADES DEPARTMENT AFL ·CIO 
AFL-CIO BUILDING. 815 16TH STREET. N .W .. WASHINGTON 6 . D . C . 
VlashingtJ, D. 
FOR IMMEDIATE RELEASE 
-
c.~---. The world's largest labor-
management function -- the now famous i-'.FL-CIO Union-
Industries Show -- which is scheduled for May 25 - 30 at 
the Portland (Oregon) Memorial Coliseum, is also the 
greatest "give-away" event in the nation. With displays 
valued at over $22 million, the massive panorama of all 
things union will be open to the general public, admission 
free, for its six-day run and prizes, souvenirs and samples 
worth more than $80,000 will be given away at the Show. 
17~17 
The Union-Industries Show is put on each year in a different 
major American city by the national Union Label and 
Service Trades Department of the AFL-CIO and is directed 
by the Department's Secretary-Treasurer Joseph Lewis. 
Among the thousands of prizes to be given away at 
this year's Union-Industries Show are: 
••• an all-electric kitchen which is the display of 
the International Brotherhood of Electrical Workers. IBEW 
will also pay for the installation of this major prize in 
the home of the winner. 
a fiber glass boat to be awarded by the Glass 
Bottle Blowers Assoc i ation whose display features the 
world 's largest port able glass furnace in operation. 
• • • 
over a quarter of a million cigarettes anrl thousands 
of other gifts by the Tob~cco Workers Internat ional Union. 
... 
in addition to television sets and other appliances, 
the Retail Clerks International Association will award some 
lucky couple an all-expense trip to the World Fa i r at 
Seat t le, Washington. 
••• 
The huge d i splay of t he Amalgamated Me at Cutters 
and But cher Wo r kme n of North Anerica features demonstrations 
ORE 
I 
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MORE ON "UNION- INDUSTRIES SHOW" 
of their craft including a national sheep shearing contest 
and modeling of Union-made furs. Top prize here will be a 
registered steer with hourly awards of fresh cuts of meat • 
••• The Stove Mounters International Union will 9ive 
away some 22 g3s and electric stoves in addition to scores 
of other major prizes • 
••• Literally tons of cake mixas and other related 
products will be aw~rded those in attendance at the display 
of the American Fe6eration of Grain Mill2rs. 
Other exhibitors will show off the abilities of their 
members in many interesting de~onstrations of their crafts-
manship such as the national finals for the apprenticeship 
contest to take place throughout the Show at the Bricklayers, 
Masons and Plasterers International Union of America display. 
The United Brotherhood of Carpenters ar.d Joiners of America 
will highlight their participation in the exhibition by 
displaying their apprenticeship program in a huge area of 
the hall. 
Another distinctive and attractive display will be 
that of the Hotel and Restaurant employees' and Bartenders' 
International Union where live entertainment will be 
offered to the visiting public against a colorful and 
highly decorative background showing the many services 
of the members of this union. 
All-in-all, virtually every craft and skill and 
service of all AFL-CIO union members will be on view for 
all to see at this year's Union-Industries Show which has 
as its theme the title "Progress Through Cooperation". 
- 30 -
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Countdown Beg ins at Portland 
The National Aeronautic and pace dministration ha 
accepted an invitation from the Department to exhibit 
thi replica of the Mercury cap ule in which Capt. Alan 
hepard rocketed to fame and glory as merica' fir t 
man in pace. The exhibit will be one of orne 300 color-
ful display at the 1962 Union-Indo tri bow. 
The culmination of all the planning, the work and 
decision-making that is put forth to stage Organized 
Labor's annual Union-Industries Show will be achieved 
with the cutting of the ceremonial ribbon by Secretary 
of Labor Arthur Goldberg in the lobby of Portland's 
fabulous Memorial Coliseum at 1:00 P.M. on May 25th . 
After the brief opening ceremony the doors of the 
gleaming new exposition hall will be thrown open to the 
general public on this the seventeenth edition of the 
trade union movement's showcase of the product and 
services produced by the 13 and a half million members 
of the AFL-CIO. 
Assisting Secretary Goldberg in the opening day fe -
tivities will be AFL-CIO Secretary-Treasurer William 
F. Schnitzler plus dignitaries from the City, State and 
Federal government. 
The theme of this years Show, "Progress Through 
Cooperation" is particularly applicable since the unbeat-
a lc combination of Labor- ana gem en - o · rT' . ,.. 
working together under our free enterprise systAm \\ ~l 
be dramatically highl' 0 htcd by Utl c l"C ShO\v \ prime 
exhibits-an exact duplicate of the Mercury space cap-
sule which carried Alan Shepard on his historic journey 
into outer space. It is no mere coincidence that the official 
Show poster reflects a colorful reproduction of the space 
capsule rocketing through the heavens or that the a-
tiona! Aeronautics and Space Admini tration con ented 
to send a replica for the Show. The cap ule i more 
than a ymbol of America' achievement in outer pace. 
It i al o a dynamic example of what free labor and free 
management can accomplish working together under a 
democratic form of government. Without the particular 
skills of each of the three components of the team-the 
(See "Countdown", next page) 
Countdown Begins 
(Continued from first page) 
skilled craftsmanship of union members; the "know-how" 
and productive capabilities of management and the 
guidance and supervision of the crack planners and 
scientists of the Federal Government the United States 
would no doubt still be earthbound. 
Plan for this years Show actually began last year 
in Detroit even before the lights at Cobo Hall were 
dimned signalling the end of the 1961 "Parade of 
Progress." The contract with the Memorial Coliseum 
bad been signed and regular exhibitors bad chosen prime 
space location from a preliminary floor plan. In the 
ensuing months staff representatives of the Department, 
working under the direction of Secretary-Treasurer Joseph 
Lewis have travelled extensively conferring with exhibi-
tors, potential exhibitors, contractors and sub-contractors 
ironing out the innumerable details which must be re-
solved before putting the Show on the road. 
Staff Representatives Edward P. Murphy and Paul 
Ornburn have been in Portland for the past two months 
working with the leaders of the Oregan AFL-CIO and 
the Multnomab County Labor Council. The cooperation 
they have received from these individuals has been ex-
cellent and their enthusiasm holds forth expectation of a 
1962 Union-Industries Show which will live up to the 
fine tradition of those of past years. 
As opening day fast approaches pressure mounts. The 
final plans, the unresolved decisions and the usual last-
minute changes which invariably occur will be tended to 
by the Department's Executive Board at a meeting in 
the Coliseum the night before the opening. When that 
meeting disbands the countdown begins. 
Portland i indeed th plaee t<r b on May Sth-3Qth 
and the 1962 Union-Industries Show is the thing to see. 
And, oh yes, while you 're in Portland attending "THE 
REALLY BIG SHOW" why not drop over to Seattle 
to see that other event, the World's Fair. 
Department Sponsors 
Boy Scout Luncheon 
~he "£.!nion ~abel and Service Trades Department, in 
con~u~~t10n with the AFL-CIO Community Services 
Actl~Ihes group sponsored a luncheon meeting with top 
officials of the Boy Scouts of America at the Commodore 
Hote~ in New Yo~k City last month. The purpose of the 
meetmg was to dtscuss the procurement practices of the 
BSA in regards to uniforms and accessories. 
~epresenting the ~oy Scouts was Mr. Joseph Brunton, 
Chief Scout ExecutiVe, Elmaar H. Bakken Director 
D~v~s~on of Relationships and James McCluskey, Director: 
DivisiOn of Supply. Community Services Activities was 
represented by Leo Pedis, Director and Bob Rosekrans 
Assistant Director. Staff Representative Jack Lutz at~ 
tended on behalf of Secretary Joseph Lewis who was en 
route to the West Coast for the Union-Industries Show. 
Also present were Harry Spodick, President of the 
Jewelry Workers International Union, President Jack 
Mara of the Boot and Shoe Workers Union, AI Smoke 
and Jerry Coleman of the Hatters, Stanley Aronowitz of 
the ACWA and Harry Avrutin of the New York Union 
Label Council. 
This marked the second in a series of such meetings. 
The representatives of labor feel that in view of the many 
contributions the trade union movement bas made to the 
Boy Scout groups throughout the nation the BSA should 
endeavor to have their uniforms, shoes and accessories 
produced in union shops. In recent years the situation 
bas improved to an extent but it is still far from being 
solved. Mr. Bruton, a former member of the United 
Mine Workers Union said he was sympathetic with the 
feelings of organized labor in this matter but emphasized 
that the situation could not be reso vcJ ov-Anight. He 
assured those present that he would cooperate wherever 
possible and ex ressed appreciation for the help the trade 
union movement has been to the youngsters of his or-
ganization over the years. 
Further discussion on this important matter will take 
place in the near future. 
EDITORIAL • • • 
"Parallels in Space ... 
• • • Progress Through Cooperation" 
An unusual parallel exists in connection with 
the space program of our United States govern-
ment and a similar "space" program which has 
been in effect for many years in the trade union 
movement of our land. 
When the names of Glenn and Carpenter and 
Shepard and all the other American astronauts 
came so sharply into focus in the public mind in 
recent months there was one factor uppermost in 
the whole space enterprise and one which will 
probably be that most long-remembered-the idea 
of "we" instead of "me". 
Heralded around the world were statements 
made over and over by our nation's pioneers in 
the reaches of orbital space that no one per on 
was alone identified as the hero of any of these 
history-making accomplishments. Instead, in ad-
dressing lawmakers of our land in the halls of gov-
ernment, at interviews with the public press and 
again in private life our explorers of the outer 
regions of the universe paid tribute to the thou-
stands and millions who worked so hard and sac-
ri ced so much to help bring about succe ses 
which brought jo to all citizens of the free world. 
Here was the true spirit of cooperauo1 a11. 
teamwork dramatically portrayed in the space 
program of America. 
This same spirit of teamwork and cooperation 
and unselfish brotherhood i borne out in the 
"space" program of the American Federation of 
Labor and Congress of Indu trial Organizations. 
By this we mean the exhibit " pace" which will 
be occupied by AFL-CIO union , their fair em-
ployers and variou government agencie when 
the 1962 AFL-CIO Union-Indu trie Show open 
at the magnificent new Memorial Coliseum in 
Portland, Oregon, on May 25th. 
For six day and night everal hundred thou-
and people will throng the ai le of thi the great-
est exhibition of its kind to view the magic of the 
crafts and skills and services of union workers 
coupled with the "know-haw" of fair management 
producing an abundance of the good thing of life 
under the banner of our American sy tern of free 
enterprise. 
Displays valued at millions-with capital prize 
and souvenirs and samples worth some 80,000 
to be given to those in attendance-will pell out 
the fact that harmony between labor and manage-
ment in our society means a better way of life for 
all citizens. And, to top it off, everything at the 
Show will be free, including admi sion to the 
event-with nothing to be sold or offered for ale. 
The thought behind this whole massive pano-
rama of all-thing union-and the unusual paral-
lel which the popular event has with our nation's 
space program-is that it takes the cooperation 
and support of some 13 and a half million union 
members and the organizations to which they be-
long to bring about the ucce s enjoyed by the 
annual Union-Indu trie Show. 
Here is the reasoning behind the theme for thi 
year' Portland exhibition-"Progre Through 
Cooperation". This i why a replica of the Mer-
cury capsule will be on display at the Show and 
why this same symbol of progress appear on the 
exhibition official po ter. 
If you po ibly can, be on hand at the Portland 
Memorial Coli eum, May 25-30, to ee the 1962 
Union-Indu trie Show-sponsored and produced 
by the national Union Label and Service Trades 
Department of the AFL-CIO- 'Procrres Through 
Cooperation". o 
Chicago Council Elects Officers 
The rejuvenated Chicago Union Label and Service 
Trades Council held election of officers at a well attended 
meeting in the Windy City April 17th and made plans for 
an intensive union label campaign during the coming 
months. Department Secretary-Treasurer Joseph Lewis 
attended the meeting and congratulated the new officers. 
Each of the four officers chosen by the delegates re-
ceived a unanimous vote, which is indicative of the new 
spirit of determination and unity within the Department's 
oldest active Council. Ed Sadleir, President of Leather 
Goods, Local 344 was elected chief executive officer, 
Dave Schacter, Financial Secretary-Treasurer of Jewelry 
Workers Local 4 was chosen Vice-President, Eleanor 
Mueller of Upholsterers Local 18 was elected Secretary-
Treasurer and Mike Hornyak of Automotive and Equip-
ment Painters Local 396 was named Sergeant-at-Arms. 
Miss Mueller's reelection was particularly noteworthy 
since it marked her 16th consecutive year as an officer 
of the Council. 
Executive Committee Elected 
The delegates also elected the following to serve on 
the Council's Executive Committee with the officers al-
ready mentioned: Tom Cohoon of Printing Specialities 
Local 415, George Filipski and Victoria Sandusky of 
Upholsterers Local 18 and Arthur Korn of the Pattern 
Makers Association. Chosen to fill two vacancies on the 
Finance Committee were Tom McLaughlin of Printing 
Specialties Local 415 and Van Cleve Fluter of Up-
holsterers Local 18. 
The newly elected officers will receive the oath of office 
at a special installation meeting to be held in May. 
AFL-CIO Regional Director Dan Healy will preside and 
in addition to administering the oath of office will present 
a new charter to the group. The Council was originally 
chartered on September 8, 1895, thus making it the oldest 
Council in the country. At that time it was known as 
the Chicago Trades Union Label League. Over the years 
it has proven to be one of the most effective and active 
Councils chartered by this Department. 
Lewis Speaks 
Secretary-Treasurer Joseph Lewis emphasized the con-
stant need to gain new affiliates to the Council so that 
the activities of the Council and the continuous flow of 
information and material from the Department can re-
ceive the greatest exposure possible. In addition he urged 
the delegates to explore the possibilities of getting signed 
union label agreements with their employers. 
One of the prime objectives decided upon by the dele-
gates was the issuance of a Un ion Label Directory. Mr. 
Lewis also assigned one of the Department's colorful 
"Owl" exhibits to the Council on a permanent basis to 
be used at all International Union conventions in Chicago. 
Alaska Council Plans Union [ aoel Show 
Last week a communication was received from our 
largest (and coldest) state informing us that the Anchorage 
Union Label and Service Trades Council had authorized 
Secretary-Treasurer Jerry Thorn to attend the Depart-
ment's Union-Industries Show in Portland. Brother Thorn 
is going to be more than a spectator however. He is 
coming out of the frozen North to meet and work with the 
Department's representatives who make the Union-in-
dustries Show tick-the skilled representatives who per-
form the work and make the behind-the-scenes decisions 
that assure the success of labor's mammoth exposition. 
The Anchorage Council is making plans to have their 
own Union-Industries Show in conjunction with the Fur 
Rendevou , an annual mid-winter festival which draws 
thirty to forty thousand spectators. The Fur Rendevous 
is more than a week long session of fur trading and gen-
eral celebration. Included in the fe tival are sports car 
races, the North American Dog Sled Championships, 
parades, sporting events and many other exciting attrac-
tions. It is a week of revelry and excitement right out 
of the pages of Jack London and Renfro of the Mounted. 
During the festival a Trade Fair is held to promote the 
products of the region and it is for this reason that 
Brother Thorn is coming to Portland to observe and learn 
the detailed formula for staging a successful Show. It 
is hoped that the experience and knowledge he will pick 
up at the Portland Show will enable him to return to 
Anchorage and render the proper drive and organization 
needed to assure the success of the Trades Fair. The 
Anchorage Label Council is intensely interested in this 
project since they feel that the Fair provides a perfect 
etting to publicize the goods produced and service per-
formed by their fair employers. 
The Department looks forward to working with Jerry 
Thorn and he can be as ured of our complete cooperation. 
AREA 
NOTES 
Everett, Washington • • • The Everett Union Card and 
Label Council has contracted to exhibit in the annual 
Snohomish County Evergreen Farr. At last month's 
meeting officers were elected for the coming term. Archie 
McMurray was named President, and Larry Bryant Vice 
President. In addition, Vi Dickinson, Ira Jones and Earl 
Walker will serve as trustees and Winnifred Hultgren as 
Sergeant-at-Arms. 
Columbus, Ohio • • • President Charles Brush reports 
that the recently chartered Union Label and Service 
Trades Council of Columbus and Franklin now has 26 
affiliated unions. The Council is planning a two booth 
exhibit in the forthcoming Ohio State Fair. Although 
the Columbus Council is one of the newest in the country 
it is also one of the most active. 
Seattle, Washington • • • The Seattle Card and Label 
Council has been a beehive of activity since the opening 
of the Worlds Fair. They have compiled lists of union 
establishments for the benefit of the thousands of visitor 
who are visiting the city for the first time. They have 
also taken the lead in protesting increased prices which 
are cropping up in certain segments of the city since 
the opening of the Fair. 
Troy, New York . •• The Capitol District Union Label 
and Service Trades Council recently performed a unique 
service for their affiliated unions. President John Manella 
reported that a recent clinic spon ored by the Council 
was held to help clarify many of the complicated ques-
tions which are raised concerning financial reports of 
1 ca umons as reqmrcd by the in famom LmJrum-Griffin 
Bill. The meeting was well attended and was quit 
profitable. 
Chicago, lllinois ••• President Ed Sadleir, Vice Pre i-
dent Dave Scachter and Secretary Treasurer Eleanor 
Mueller manned the Department's "Owl" exhibit at the 
eventh annual Conference on Community Services held 
recently at the Congre Hotel. Brother Sadleir report 
that the packets of Department literature were well re-
ceived and that the Union Label place mats which were 
used at the Murray-Green Award banquet were favorably 
commented on by many of tho e in attendance. In the 
future the Chicago Council will repre ent the department 
at all affairs of this type in the area and will thus relieve 
the already crowded chedules of Secretary Lewi and 
the Staff Repre entative . 
Dep11rtment Begins Council 
Drive in Northwest 
Secretary Joseph Lewis kicked off a campaign to or-
ganize local Union Label and Service Trades Councils ill 
the Northwest sector of the country by inviting all Central 
Labor Bodies in the states of Washington, Idaho, Mon-
tana, Nevada and Oregon to send representatives to a 
special meeting called for May 27th at 10:00 a.m. in 
Portland's Memorial Coliseum. The Department's 
mammoth Union-Industries Show will be in progres at 
that time and this in itself is expected to draw many trade 
unionists from the surrounding states to the Coli eum. 
The purpose of the meeting is to impress upon those 
representatives from cities which do not already have a 
Union Label Council the importance of forming such an 
organization and to explain the steps that mu t be taken 
to get a Council chartered by this Department. Although 
the invitation was sent only to the Secretaries of the 
various Central Labor Unions, any union member who 
wishes to attend may do so. 
In his letter, Mr. Lewis pointed out that any AFL-
CIO member attending the Union-Industries Show cannot 
help but feel proud of the quality products produced and 
services performed by his fellow and sister trade unionists 
which will be on display in the beautiful new Coli eum. 
He went on to empha ize however, that the Show is only 
the highlight of the Department's annual activitie and 
that it is the daily work of the Union Label Council 
at the grass roots level which makes our Union Label 
program successful. 
Similar meetings will be held each year in the Show 
city and the Department's organizational effort will thus 
be concentrated in those areas where AFL-CIO members 
have witnessed the end re ult of the never-ending cam-
paign to promote the sale of union-made goods and of 
ervices performed by AFL-CIO member . 
Kansas AFL-CIO Sponsors 
Union Label Conference 
The Kansas State Federation of Labor FL-ClO i 
sponsoring a tatewidc Union Label and Service Trade 
Cnnference in Wichita May 19th, 1962. Executive Secre-
tary F. E. Black la t month sent a letter to all AFL-CIO 
members in the tate requesting that they be pre ent to 
di cus the formation of local Union Label Councils 
throughout the tate. t the present time only one Council 
exi ts in Kan a and that i located in Wichita. Pre ident 
William S. Holly announced that the Wichita Union Label 
and Service Trade Council is acting a ho t for the 
meeting. 
In hi letter Secretary Black aid, "Purchasing union 
labeled product and patronizing firm that di play the 
hop card or who e employees wear the ervice button is 
our be t weapon toward preserving our union conditions 
and expanding our membership." 
Secretary-Trea urer J osepb Lewis commented upon 
the foresight of the officer of the Kansa State AFL-CIO 
in calling thi meeting and as ured them of the complete 
cooperation of the Department in assuring the ucce s of 
thi organizing drive. 
ILGWU Presses Boycott 
Of Judy Bond Blouses 
Intensifying its strike efforts against a firm which, after 
more than a generation of contractual relations, refused to 
bargain collectively and became a "run-away" leaving 
many old employees jobless, the International Ladies' 
Garment Workers' Union is reaching millions of consum-
er across the country with its slogan: "DON'T BUY 
JUDY BO D BLOUSES." 
The International Ladies' Garment Workers' Union is 
calling on all trade unions and women's auxiliaries to 
place Judy Bond on their "unfair" lists. 
The trike was called last January 9 when the firm, in 
the midst of negotiations, locked out its New York work-
ers. The strike has spread to other plants and the union 
and the firm have locked horns on the basic trade union 
issue of collective bargaining. 
More than a million leaflets emphasizing the "Don't 
Buy Judy Bond Blouses" slogan have been distributed by 
the ILGWU volunteer committees to patrons entering 
tores in major cities, towns and villages throughout the 
nation . A vigorous letter and visit campaign is being 
waged to reach retailers still carrying Judy Bond Blouses. 
Effective results are reported. 
Effective picketing continues at the truck firm's show-
rooms in New York City, Los Angeles and Atlanta. 
The ILGWU regards the "run-away" tactics of the firm 
as an attack on the principle of collective bargaining and 
stable employer-employee relationships and vows to con-
tinue the strike with all its energy and resources until the 
firm is brought to the conference table. 
The Union Label and Service Trades Department AFL-
CIO bas notified all its local Councils to support the boy-
cott against Judy Bond blouses to the best of their ability. 
I n addition the atlonal A uxiliarles ave r -
quested that their affiliates throughout the nation contact 
retail outlets handling these anti-union blou es and advise 
them of the unfair labor practices being carried on by the 
Company. All Union Label Councils and Ladies Auxil-
iaries organizations are advi ed to join forces to make the 
boycott more effective. 
The Amalgamated Clothing Workers of America 
have just i sued a new pamphlet titled "Always in 
Good Ta te" publicizing the ACWA label on neck-
ties and glove . Supplies of this pamphlet may be 
obtained by writing to Stanley Aronowitz, ational 
Field Director at 15 Union Square, New York 3, 
.Y. 
Boycott of Sears, 
Allstate Continues 
NO SALE! That's the reaction of unionists and their 
friends to Sears, Roebuck and Company's massive ad-
vertising and price campaign to entice shoppers into its 
stores. 
Ever since the consumer boycott began nearly two 
years ago Sears stores, its products and services, such 
as Allstate insurance, have been shunned by the free 
world's labor movement. 
Trade union members realize that the anti-union 
policies of the mammoth corporation pose a serious threat 
to the entire labor movement. They realize the corpora-
tion will do its utmost to cripple union strength and to 
wipe out union gains and to handicap union ability to 
organize the unorganized. 
Every dollar spent at Sears helps to subsidize the 
company's efforts to destroy unions. 
The economic power of union members should not be 
directed to bolstering anti-union firms such as Sears. 
In every community where Sears operates there are fair 
employers who should be patronized and encouraged for 
their enlightened labor policies. 
Union-earned purcha ing power amounts to many 
billions of dollars. It i the only economic weapon that 
is available to trade unioni ts to combat the anti-union 
policies of Sears, Roebuck. And it is a weapon that is 
irresistible. The key to success of the consumer boycott 
is a determination not to patronize Sears or any of it 
sub idiaries until it agrees to conduct its labor relation 
on a higher plane than it has in the past. 
Rockefeller Tours 
New York Label Show 
Governor Nelson A. Rockefeller journeyed to Roches-
ter, New York on Saturday, May 5th and viewed the 8th 
Empire State Labor-Management Exhibition sponsored 
by the Union Label and Service Trades Department of 
the State of New York. To honor the popular New York 
Governor the officers of the Department proclaimed Sat-
urday as "Nelson A. Rockefeller Day." The Governor 
was escorted through the colorful Exhibition by President 
Samuel J. Talarico and Secretary-Treasurer Harry 
Avrutin. 
The theme of the three-day show held at Rochester's 
gleaming War Memorial Auditorium was "Marching 
Along Together" and featured exciting displays of union-
made products and services similar to those seen in the 
parent Union-Industries Show. Exhibitions were divided 
about equally between AFL-CIO unions and their fair 
employers. 
Throughout the run of the Show the thousands of visi-
tors were treated to a melodious program of live music 
provided by the Rochester Federation of Musicians and 
to periodic showings of expensive furs by professional 
models. The Amalgamated Meat Cutters and Butcher 
Workmen put on sheep shearing demonstrations, the 
American Bakery and Confectionery Workers decorated 
cakes which were raffled off to the onlookers and the 
Rochester District Council of Carpenters held regular 
apprenticeship classes on the floor of the auditorium. 
In commenting on the Exhibition Secretary Harry 
Avrutin, who doubles in brass as the Show Director, aid, 
" ·s is mere y one p a c e e a nt's a 
round program to ..:xcmplif] th~... <...uopcrativc ..:lkHts ol 
Labor and Management in building New York State into 
the greate t industrial market in the world." 
The Labor-Management Exhibition is held each year 
immediately preceding the Department's three-day con-
vention. Highlight of thi years convention was the pre-
sentation of the Union Label Award of Merit to Michael 
J . Mungovin, Rochester's elder Labor statesman, at the 
convention banquet held on Tuesday evening. The award 
i pre ented each year to an individual contributing to the 
advancement of labor-management relation . In the past 
it has been given to New York's Mayor Robert Wagner, 
Governor Rockefeller and Mr . Eleanor Roosevelt. 
A more complete report on the Convention complete 
with pictures will appear in the June issue of the Official 
News. 
H. K. Porter Company Signs 
Label Agreement with lAM 
The H. K. Porter Company of Cleveland, Ohio recently 
announced that it signed a Union Label agreement with 
the International Association of Machinists. The pact 
was entered into by the company's W-S Fitting Work 
of Roselle, N.J. and JAM District #47, Lodge #1827. 
The Porter Company manufactures forged teel pipe 
fittings, unions and branch connection fittings for high 
pressure service. Fittings are made in carbon, stainles , 
alloy steel and aluminum. They are sold nationally and 
service missile bases, oil fields, refineries and shipyard . 
Since many of the products are too small to carry the 
actual label it will be affixed to the crates in which they 
are shipped. The crates will be clearly marked with the 
notation "Union Made Product" and will bear the 
Machinists distinctive Union Label. In addition the 
Company's products can be further identified by the 
0 ~ 0 trademark which appears on all the fittings. 
H. P . Meywes, Indu trial Relations Director of the 
firm said the Porter Co., which initiated the di cus ion 
which led to the signing of the agreement had done o in 
the hopes that the union mechanics working in tho e 
industries which utilize the Company' product would 
Department Secretary-Treasurer Joseph Lewis di cu e 
Union Label agreement between the International so-
eta 10 o ac inists and the H. K. Porter Co. with Mr. 
H . P. Meywes. Industrial Relations Director for the 
Company. taff Repre entative John S. Lutz look on. 
insist on u ing these union-made fitting to combat the 
influx of imilar materials from cab competitor who 
can afford to under ell them because of the ub-standard 
wages and condition prevailing in such plant . 
Department S .cretary-Trea urer Jo eph Lewis bas ap-
pealed to all Umon Lab 1 and ervice Trade Council 
State and City Central Bodies and the labor pre to 
publicize the fact that the () !: 0 product of the Por-
ter Company are union-made
8 
and bear the Machinist 
Label. ~ccording to Lewi "it i only through the mutual 
cooperatiOn of trad~ union members to utilize only tho e 
~roduct . and ervtce produced by their brother and 
1 ter umon member and identified by the di tinctive 
label of their particular union can we hope to compete 
ucce fully with tho e un crupulous employer who cut 
corner by employing non-union labor and paying below 
cale wages." 
Trip to Oregon Is Quolity Prize 
For Union Sboemoker 
One of the nations more progressive shoe manufac-
turers has come up with a novel idea to reward a member 
of the Boot and Shoe Workers Union who displays a 
particular degree of quality craftsmanship as determined 
at the plant by a team of qualified employer and union 
judges. The manufacturer, whose identity will be re-
vealed by the Union after the Show, is sponsoring an all-
expenses paid trip to Portland so the winner can view 
at first hand the promotional efforts that the International 
Union and its fair employers undertake to sell the fruit 
of his labors through the AFL-CIO Union-Industries 
Show. 
The Boot and Shoe Workers Union has consistently 
put on one of the most attractive and interesting displays 
in the Show. This year they expect to have more em-
ployer participation than ever before. Last year in Detroit 
the Boot and Shoe Workers received a great deal of 
publicity in the commercial newspapers when they out-
fitted two needy families with a complete set of union-
made footwear. The grateful parents and their twenty 
eight (count 'em) wide-eyed children were outfitted in 
Cobo Hall at the Shoe Workers exhibit. 
Over the years the distinctive union stamp of the Boot 
and Shoe Workers Union has been synonymous with 
quality craftsmanship and pride of the skilled mechanic 
for the product he produces under good conditions and 
decent wages. AFL-CIO members throughout the nation 
are reminded to insist upon the union label of this fine 
old union when purchasing footwear for themselves or 
their families. Complete lists of union-made shoes can 
be obtained by writing to Boot and Shoe Workers Union 
at 246 Summer Street in Boston or the United Shoe 
Workers of America at 1012 14th St. N.W., Washington, 
D. C. 
United Paperworkers Strike 
Peavey Paper Mill Company 
The United Papermakers and Paperworkers AFL-CIO 
has informed the Department that for the past eight 
months one of their local unions has been on strike 
against the Peavey Paper Mills Company in Ladysmith, 
Wisconsin. The Company recently hired scabs and as 
a result is still in production. A local union of the Pulp, 
Sulphite and Paper Mill Workers is also on strike. 
Anti-labor attacks have been made on the picket lines 
of the unions and despite the help being received by the 
pickets from the International Unions, the morale of the 
strikers is being affected by the vicious attitude of the 
Company. The Department requests that all local Union 
Label and Service Trades Councils, State and City Central 
Bodies and Ladies Auxiliaries do their utmost to bring 
the facts of this unfortunate situation before their mem-
bership. 
The most effective way to assist the union in a situa-
tion of this type of course is to marshal all the forces 
at our command and hit the company and its scab em-
ployees where it hurts most-in the pocketbook. It is 
suggested that all Union Label Councils publicize the 
fact that the products listed below are made by scabs 
and should not be purchased by trade unionists or their 
families. 
A concerted campaign to keep the facts of this matter 
before the trade union movement and the general public 
is being undertaken by the Department and until the 
situation is resolved to the satisfaction of the United 
Papermakers and Paperworkers all affiliates are urged 
to give this matter top priority in all their discussions. 
Remember-DON'T BUY PEAVEY PAPER MILL 
PRODUCTS! 
Don't Buy Products of the Anti-Union Peavey Paper Mill Co. ! 
TOILET TISSUE: Softee, Como, White Sail, Sante Fe, Spruce, Blue Ribbon, Ren, Old Dutch, Mary Ann 
TOWELS: Como, Softee, Blue Ribbon, Sail, Spruce 
APKINS: Como, Softee, pruce, Sail, Mary Ann 
All Union Lobel & Service Trotles Councils Pleose Note!! 
AFL-CIO 
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OKLAHOMA AUXILIARIES HELP 
BATTLE "RIGHT-TO-WORK" FORCES 
and Fannie Webster educate the public on "Right-to-Work" on the streets and at home 
Labor's Lad ies Launch Massive Counterattack 
In Oklahoma, the womenfolk of the organized labor 
movement are devoting their talent and strength in all-out 
support of the struggle against the po sible pas age of 
vicious a-called "Right-to-Work" legi lation. The entir 
resources of the AFL-CIO Auxiliarie in the state i being 
thrown into the battle against the forces there who are 
making a powerful attempt to destroy union by taking 
away the right of working people to enjoy union security 
through the provision of union shop agreements. 
Far into the night, union members and member of the 
Auxiliaries a emble packets of literature for other volun-
teers to distribute the following day. n impre sive group 
of bu ine , profes ional, religious and educational lead-
er have joined with organized labor in oppo ing the ef-
fort to ban the union hop. 
ln Tulsa, forty car a day were di patched by the Labor 
Council to crui e shopping centers and suburban area 
with me age oppo ing the a-called "Right-To-Work' 
proposal. With mo t of Oklahoma's big new paper tak-
ing the side of "R-T-W" forces , labor and it allie had 
to take their story directly to the people. The Auxiliaries 
are playing a ma ive part in labor's door-to-door and 
" treet corner" campaign to preserve the gains brought to 
so many people becau e of labor unions. 
Burlington, Iowa . . . President Thelma Mortenson of 
the Auxiliary to IBEW, Local #735, Burlington, Iowa, 
i chairman of the low-cost Polio Clinic being sponsored 
by the AFL-CIO in Iowa. Their first clinic was held on 
April 14, and at that time 3,100 or more people received 
their shots. The next clinic is being set for May 12th. 
Denver, Colorado . . . Officers of Local 68, IBEW, 
Ladies Auxiliary, Mrs. Paul Trichler, President; Mrs. Wil-
liam Wood, Vice President; and Mrs. Robert Wright, Sec-
reta'ry, were recently honored by the Booth Memorial 
Hospital for service to the Hospital. The Auxiliary fur-
nished a hospital room in its entirety. 
Jackson, Mississippi . . . Secretary Sara Merritt reports 
that the Jackson Auxiliary to the International Associa-
tion of Firefighters, AFL-CIO is meeting with a great 
deal of success in its organizing campaign. In addition to 
many new members the ladies have undertaken a charit-
able activity for which Auxiliary members throughout 
the nation can take pride. They have volunteered their 
services at Haven Hall, a home for underprivileged chil-
dren and those suffering from Cerebral Palsy. 
Duluth, Minnesota . . . Fourteen members of AFL-CIO 
Auxiliary Local 1028, United Steelworkers of America, 
plan to make cookies for the Plus 65 Hobby Show on 
May 22, 1962 and help serve part of the day. The Show 
runs from 9 A.M. to 9 P.M. This Auxiliary also plans 
a party for the infirmary patients at St. Lukes Hospital, 
Duluth, when the weather gets warmer. 
Discuss New Auxiliary 
-------~-------- --~~ 
A group of women gathered at a luncheon recently in 
Sioux FaUs, South Dakota to discuss plans for organizing 
an Auxiliary to the Bus Drivers' Union. In back are 
Mr . Paul Paulson and Mrs. Robert Bruhn. In front, 
from left, are Mr • Ted Ke singer, Executive Vice-Presi-
dent of the State organization; Gertrude E. Gray, of St. 
Louis, Vice President of the AFL-CIO ational Auxil-
iarie ; and Mr . Ray Stokke. 
South Dakota Auxiliary Reviews Active Year 
A special annual report received from Mrs. Cora Kes-
singer, who is President of the AFL-CIO Trade Council 
Auxiliary and Auxiliary Vice-President of the State of 
South Dakota details the many highlights of this fine or-
ganization's activities during 1961. Among these are 
programs having to do with legislation and COPE, edu-
cation, Union Label activities, Civil Defense, welfare and 
safety, and community services. 
One outstanding function of these South Dakota Auxil-
iaries is taking charge of the sale of theater tickets to 
school children as a community responsibility. A special 
committee was appointed within the State Auxiliary for 
the selection of movies as well as entertainment. This 
project also helped raise funds for other activities with a 
percentage of ticket sales going to the Auxiliary. 
Part of these funds went toward the support of a new 
Labor Temple library and the purchase of a new flag for 
the Temple. 
The Labor Day Program of the Auxiliary included 
sponsoring of an ice cream social which was so successful 
that it will now be held on an annual basis. 
President Kessinger in her report says, "I feel that the 
AFL-CIO Trade Council Auxiliary has a solid founda-
tion and will continue to improve if each member gives an 
honest try to understand the Labor Movement." 
Akron Auxiliaries Help Home for the Aged 
The AFL-CIO Akron Labor Council of Ladies Auxil-
iaries, on February 14, 1962, presented the Summit 
County Home for the Aged, a check for $25.00 for the 
purchase of drapes for one of their rooms. 
The following members were present at the presenta-
tion: Mrs. Sadie Twyford, President of Council, also 
Member of U.R.W. Chapter #2; Mrs. Nellie Campbell, 
Vice President of Council and Member of U.R.W. Chap-
ter #9; Mrs. Mary Johnson, one of the Trustees of the 
Council and also a Member of U.R.W. Chapter #2; 
Mrs. Pat Noble, Member of Council and Member of 
C R \\ Ch<~ptcr ;:f:;:7 ;-tnd Mr~. Gertrude Watson. Mem-
ber of Council and Member of Steelworkers Auxiliary. 
· · r of the 
home. 
The AFL-CJO Akron Labor Council of Ladies Auxil-
iaries also sponsored a Swiss Steak Dinner February 25, 
1962, at the General Local #9 Hall at 161 Madison 
Road. The dinner was open to the public from 2:00 
P.M. to 7:00 P.M. Proceeds from this dinner were given 
to COPE. 
Bordon Supports Auxiliaries 
United Rubber Workers President, George Burdon is-
sued an appeal to all R ubber Workers Locals in a Jetter 
dated March 6, 1962, to take immediate steps to organ-
ize ladies auxiliaries and to help increase the membership 
in tho e already organized. President Burdon pointed out 
the important role auxiliary women are taking and can 
take in the economic and social welfare of this country. 
URW Council of Auxiliaries President, Mrs. Beatrice 
Warwood and the AFL-CIO National Auxiliaries are co-
ordinating this nationwide URW Auxiliary organizing 
drive. 
Tennessee Girl W ins 
U R W Essay Contest 
Miss Vivian Ann Howell, daughter of a Clarksville, 
Tennessee United Rubber Workers Local 194 member, 
has been named winner of the first prize in an essay con-
test sponsored by the URW Council of Ladies' Auxiliaries. 
The 18-year-old girl plans to use her first prize check 
of $50.00 to help pay her first year's expenses at Austin 
Peay State College in Clarksville. Miss Howell is inter-
ested in a teaching career in social studies and English. 
Second prize winner was Miss Mae Goldsmith, a 17 
year old senior at Glenwood High School near Canton, 
Ohio and daughter of Harry Goldsmith, a UA W mechanic 
at Hercules Division of Hupp Motors in Canton. Miss 
Goldsmith will receive her high school diploma this month 
and plans to attend Kent State University in the fall. She 
wants to major in Music. 
Miss Howell, who will graduate from Clarksville High 
School on May 30th in the top third of her class, has 
always been interested in writing. She previously had an 
essay published in the National Essay Anthology for 
High School Seniors. She has studied piano and organ for 
five years and bas been a member of the school chorus for 
six years. Two years ago she was selected a lifetime mem-
ber of the National Modern Music Masters Honor Society. 
Mrs . Beatrice Warwood, President of the URW Council 
of Auxiliaries said, "the purpose of the contest was to 
better acquaint young people with the part organized 
labor has had in giving America the highest standard of 
living in the world; to show how this was done through 
raising the income of working people and through passage 
of social legislation such as the provision for public 
schools, the Social Security program, better housing and 
other social reforms." 
The contest was held in certain areas of the U. S. and 
Canada. Essays were judged on originality and maturity 
shown in presentation of ideas, evidence of research by 
comparison of viewpoint, skill in presenting the material 
and general appearance. Both girls wrote on the topic, 
"How the Labor Movement Has Influenced American 
Culture." 
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You are no doubt ready to begin the campaign 
for the WAD COPE DOLLAR DRIVE in your 
Auxiliary. This is our National Auxiliary theme for 
the month of June. The national COPE office i 
ready to supply you with literature. Address-815 
Sixteenth Street, .W., Washington 6, D. C. 
With the month of June comes vacation time. 
Enjoy it by contributing to the WAD COPE DOL-
LAR DRIVE before you tart out for the mountain 
or the beach. You will know that you have helped 
t? c~ect officials who are ympathetic to labor. The 
hst 1s long in the number of way our WAD COPE 
DOLLARS are needed. One of the main i ues will 
be the support of health care for the aoed under 
Social Security. o 
Be ure to make your contribution NOW. 
Published at ational Headquarters 
AFL-CIO Buildjog 
Washington 6, D. C. 
Official Publication of the 
AFL-CIO National Auxiliaries 
Marcella S. Beatty 
Editor and Executive Director 
Beatrice Weiland, President 
Beatrice Warwood, First Vice President 
Elda Luebbert, Secretary-Treasurer 
Oklahoma AFL-CIO Says 
"Thanks" to Auxiliaries 
Oklahoma State AFL-CIO President Roy Tillman in a 
letter to the Executive Director of the National uxiliaries, 
expressed his thank to the AFL-CIO Auxiliaries in 
Oklahoma for their volunteer ervices in behalf of the 
State Federation fight against the so-called Right-to-Work 
petition in Oklahoma. Pre ident Tillman pointed out that 
some of the Auxiliarie were the first in the state to make 
their $2.50 per member contribution to the State COPE 
Fund to fight thi vicious anti-labor law being propo ed 
in Oklahoma. 
Door to door campaigner distributed literature plu 
volunteer service in the COPE offices. Making phone calls 
and getting out letters are among the auxiliary activities. 
More than 30 AFL-CIO Auxiliaries in the tate are par-
ticipating. 
The Oil, Chemkal and Atomic Worker 
Union Auxiliary in McPher on, Kansa , wa recently pre-
entcd the honor award for its outstanding ervice to the 
community. Here McPheron's Mayor G. G. Dixon 
presents the award to Auxiliary President Martha Twoddle 
while honored guests look on. 
APPENDI X I 
er, Tuesday, Nov. 13, 1962 
Carmen Parody-wife, grandmother, labor leader. 
That's Carmen Parody above-wife, grandmother, and labor leader. 
She's had a pretty busy life since her arrival from Puerto Rico sixteen t' 
years ago. . Not easy raising a family while working. But one thing Carmen does 
know: her life has been better because of the progress made by her union. 
Carmen is a sewing machine operator, a sample maker on ladies' gar-
ments-a highly skilled job. She is a member of the International Ladies' 
Garment Workers' Union. Has been since she came to this country. 
There are people of many accents in her shop, but Carmen speaks for 
all of them. With good reason. When it came to selecting a shop chair-
lady, everyone decided Carmen would do best. 
Carmen is proud of her work as chairlady; proud of the union to which 
she belongs. "In our shop," she says. "we are all equal. There is no dis-
crimination. We are like sisters and brothers. We share our lunch and we 
share our problems. If there was any discrimination in our shop, I would 
be responsible." She is also proud of her family: her ex-GI husband, her three children 
and two grandchildren. Her earnings helped put her boy through Ohio 
State. He is now a civil engineer in Puerto Rico. Last Christmas Carmen 
went back home to see her children and grandchildren-on her union-
made vacation. Carmen is one-of. thousands of members ohhe' ILG\-VU·who exercise 
leadership in th~ir union d.ay by day; who take part in the democratic 
processes of therr great umon through local meetings and conventions· 
who take pride in the record of their union in helping to build a bette; 
life for all. She doesn't recall the time-but one of her neighbors does-when the 
sweatshop, the 70-hour week and the $5 paycheck were common. Today, 
this neighbor-an older w?man-is retired. She lives comfortably on her 
pension checks frorn
1 
Soctal Security and the union. And she blesses 
Franklin D. Rooseve t, the New Deal and the ILGWU for making her 
old age so different from what it might have been. 
Through their union, the 450,000 members of the ILGWU-80% of them 
women-share. ~e sdethg~als you do. They contribute to the welfare of 
their communities an etr country. 
The label of the ILdGWU is their signature in ladies· garments. It is the 
signature of men an. '~omen who, through their union, have achieved 
fair standards, t?~ dl~tty of a voice in their own conditions of employ-
ment, and a pos1t1on ° ~espect in their communities. 
Look for it the next time you shop for women's or girls• apparel. It is 
your guarantee ~at:e clothing you buy was made by skilled craftsmen 
in a shop reflectmg e best American standards and traditions. 
Symbol of Decency, 
Fair Labor Standards and the 
American Way of Ufe.f 
Bakke, Kerr, Arnold 
Barbash, J. 
Crisp, R. D. 
Forkosch, H. 
Go:mpers, s. 
Hopkins, w. s. 
Hoxie, R. F. 
lteir, R. M. 
McArthur, w. 
Phelps, s. 
Reed, L. s. 
Silverberg, L. G. 
Spedden, J. 
BIBLIOGRAPHY 
BOOKS 
Union Management and the Public 
lew York: Harcourt Bruce & do., 
Inc., 1960 
The Practice ot Unions 
New Yorka Harpers, 1956 
Marketing Research 
New Yorka McGraw Hill, 1957 
A Treatise on Labor Law 
Indianapolis: Bobbs Merrill, 1953 
SeventY Years of Life and Labor 
New York: E. P. DUtton and 
Oompanf, 1925 
Labor in the American Economy 
lew Yorka McGraw Hili, 1946 
Trade Unions in the United States 
New York and LOndon& Appleton, l917 
Labor's Search tor More 
lew York: The Ronald Press, 1937 
The Union Label 
Washlng\on, D. o.: American 
Federation ot Labor, 1910 
Introduction to Labor Economics 
New York: McGraw Hill, 1955 
Labor Phi1osop!t and Samuel Gompers 
New York: Oolum ia University 
Press, 1930 
~e Wagner Act after Ten Years 
Washington, D. 0.: Bureau of 
National Affairs, 1953 
ihe Trade Union Label 
alt1more: John Hopkins University 
Press, 1910 
- 126 -
ARTICLES AND PERIODICALS 
AFL-CIO News, December 9, 1961 
Bell, D. "capitalism of the Proletariatn, Encounter, 
February, 1958, PP• 21-24 
"arises 1n Industrial Relations", America, 
September 5, 1961 
Daykin, W. L., .. Origin and Function of Labor Legislation", 
Labor Law Journal, July, 1950, PP• 775-782 
"Dues and Initiation Fees", Journal of Economics, 
February, 1956 
Free Labor World, April 2, 1956, p. 30 
Justice, July 1, 1958 
Martin, H. H., "Has Success Spoiled Big Labor", 
Saturda' Evening Post, December 8, 1962, 
pp. 75- 9 
New York Times, May 17, 1959, Section X 
"Understanding Union Administration", Harvard Business 
Review, Winter, 1956 
- 127 -
REPORTS 
Massachusetts Union Label Council AFL-OIO, Directorz 
of Union Labels, Union Made 1 Union Services Boston, l958 
Massachusetts State Labor Council, Proceedings of 
Fourth Convention, Boston, 1960 
United States Congress, Senate Committee on Labor 
and Public Welfare, Relnrt, Washington, D.C.: 
u. s. Government Print g Office, 1953 
United States Department of Labor, Federal Labor Laws 
and Agencies, Bulletin (Revised) 123, 
January, 1957 
United States Department of Labor, Federal Labor Laws 
and Agencies (Supplement). Bulletin 
(Supplement) 122, 1960 
United States President (Kennedy), s~acial Surveys 
of 1960, The Labor force, reau of the 
Budget, 1960 
- 128 -
